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D2C Wave in India  

 

FMCG major Emami Ltd has recently 

increased its stake in Helios Lifestyle, 

which sells male-grooming products 

under The Man Company brand, by 15% 

to 45.96%. This was done to tap emerging 

online opportunities. Hindustan Unilever 

Ltd also reiterated that it was focusing on 

making some of its premium brands 

available direct to consumer (D2C) 

through mono brand sites. Clearly, D2C 

segment is heating up with some of the 

largest traditional FMCG companies 

actively participating in the frenzy for 

digital-first brands. The flurry of activity 

continues among the start-ups, too, which 

began the D2C craze in the first place. The 

need to reach directly to the consumers 

has increased during the second wave of 

covid. 

 

Peculiarity of D2C Brands 

During the lock down, India’s young 

turned their smartphones to shop. These 

youngsters are fuelling a frenzy of new 

age brands that are trying to sell directly 

to the consumer (D2C), bypassing  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

traditional marketing and sales channels. 

These brands are not found in stores and 

are rarely endorsed by a celebrity, which 

means the consumers are not footing the 

bill for sales commissions or marketing 

spends. D2C brands are able to deliver 

high quality products because of the 

margins saved on these expenses. They 

then add in a layer of sharp and digitally 

promoted narrative—around the quality 

of ingredients, or the community that the 

produce comes from or the family that 

owns the business in a way that appeals to 

the sensibilities of an aware, quality-

conscious customer. Throw in sustainable 

packaging, customized products and 

“Highlights” 

FMCG major Emami Ltd increased its 

stake in Helios Lifestyle, which sells 

male-grooming products under The 

Man Company brand, by 15% to 

45.96% 

Earlier this year, at a valuation of 

$300 million, headphones maker 

boAt raised $100 million from 

private equity firm Warburg Pincus 

Going by the estimates of Avendus 

Capital, D2C brands are eyeing a 

$100 billion addressable market by 

2025 

The pandemic has made the brands 

understand that if the customer can’t 

come to you, you will need to go the 

customer 
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prompt delivery and here is the recipe for 

the consumer trend sweeping India. 

Funding 

According to Avendus Capital, about 600 

such brands had raised only about $1.6 

billion in 

funding 

since 2016. 

However, 

2021 could 

be the turning point. Earlier this year, at a 

valuation of $300 million, headphones 

maker boAt raised $100 million from 

private equity firm Warburg Pincus. 

Wakefit, Plum, MyGlamm, Oziva, Sleepy 

Owl, and Sugar Cosmetics also raised 

venture money recently. Going by the 

estimates of Avendus Capital, D2C brands 

are eyeing a $100 billion addressable 

market by 2025. 

Increasing Inclination Towards D2C 

Investors are optimistic about these 

brands due to two major reasons. Firstly, 

the ecosystem needed to support such 

brands is fast maturing. The first wave of 

D2C ventures had come between 2012 and 

2014. Back in those days, brands used to 

sell primarily through a third-party 

platform such as Amazon, Flipkart and 

FirstCry. However, during the last five 

years, platforms such as Shopify and 

Delhivery—which help brands enable 

digital storefronts and solve for logistics—

created an infrastructure backbone for 

these brands. Secondly, the payments 

ecosystem and social media marketing 

had evolved which has helped players 

across categories to operate large D2C 

businesses and scale up. 

Niche Buyers 

D2C brands have discovered a big 

vacuum. Earlier, fast-moving consumer 

goods (FMCG) firms used to focus only on 

making mass-market products which 

were pushed through massive marketing 

spends, sales incentives and distribution 

muscle that reached every nook of the 

nation. 21st century consumers are in sync 

with the latest global trends. They demand 

niche, differentiated and customized 

products. 

 

Changed Cycle 

The pandemic has made the brands 

understand that if the customer can’t come 

to you, you will need to go the customer. 

It is also a fact that millennials are a fast-

growing and influential consumer group 

who are increasingly gravitating towards 

online shopping. Younger shoppers 

hardly visit kiranas to buy groceries or 

personal care products. Today, a lot of 

product research happens online. So, the 

entire cycle of discovering brands and 

becoming loyal consumers has changed. 

Digital is a crucial part of this new cycle. 

Road Ahead 
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D2C brands need to adopt omnichannel 

approach for growing further. While 

digital is driving majority of the sales for 

many D2C brands, a multichannel 

distribution—a mix of one’s own 

platform, marketplace and offline—will 

be essential to achieve scale because 

customer reach is increased by offline 

distribution. So, it helps to expand the 

addressable market. For instance, India 

has over 10 million to 12 million mom-pop 

stores which sell goods of daily use. These 

shops are the backbone of the largest 

consumer goods firms for reaching 

shoppers. It also helps the firms to increase 

brand discovery and credibility by 

enabling the touch-and feel factor for 

customers. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Not Bill Gates or Warren Buffett, but Indian industry's doyen Jamsetji Tata 

has emerged as the biggest philanthropist globally in the last 100 years by 

donating $102 billion, as per a list of top-50 givers prepared by Hurun Report 

and EdelGive Foundation. 

Tata, the founder of what has now become a group spanning interests from 

salt to software, is ahead of others like Bill Gates and his now-estranged wife 

Melinda who have donated $74.6 billion, Warren Buffet ($37.4 billion), 

George Soros ($34.8 billion) and John D Rockefeller ($26.8 billion), the list 

showed. 

The only other Indian in the list is Azim Premji of Wipro, who has virtually 

given his entire fortune of $22 billion for philanthropic causes. 

A majority 39 people in the list are from the US, followed by the UK (5) and 

China (3). Total 37 of the donors are dead while only 13 of them are alive. 

Brain Bulb Facts 
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Metrics to Gauge a Brand’s Health 

   

We, humans, tend to care for our health, 

similarly, marketeers also tend to care for 

their company/brand’s health. Brand 

health? What is it? A brand’s health 

simply means the efficiency of your brand 

to earn profits for you i.e., overall efficient 

performance of the brand in the market.  

 So, is it possible to measure a 

brand’s health? The answer is “yes”. There 

are certain metrics related to brands that 

can be tracked to measure a brand’s 

health. 

 
But what is the need to check a brand’s 

health? 

The benefits of this are multiple. 

 Firstly, you will be able to 

understand the current state and 

performance of your brand, which will, in 

turn, help you to make better future 

decisions for the better performance of 

your brand/company. 

 It will highlight the strengths and 

weaknesses of a brand. Strengths can be 

further reinforced, and weaknesses can be 

eliminated or minimized. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 Regular tracking and accordingly 

taking actions needed will give the brand 

an edge over its competitors in the market. 

Brand metrics to track 

1. Brand Awareness: It is the most 

important metric behind a brand’s 

success. It is nothing but the level of 

familiarity of a brand’s products/services 

among the consumers in the market. More 

is the brand awareness; more are the 

chances of consumers buying it. Website 

traffic, social media mentions, online 

reviews - all these combined can indicate a 

brand’s awareness among consumers. 

Measuring the volume of mentions 

around one’s brand and comparing it with 

“Highlights” 

All those who are aware of the brand, 

may not necessarily buy/use it. That’s 

where brand consideration comes in. 

Brand association is the qualities, 

characteristics, and feelings, that 

comes to peoples’ mind whenever 

they think of a brand. 

Time spent on a website is a great 

indicator to understand, how much 

people are engaged in knowing about 

a brand or the amount of interest they 

have in a brand. 

Brand recall value indicates, where 

does a brand stands among other 

similar brands within the same 

industry. 
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the competitor brands can indicate the 

brand's health. 

2.  Brand Consideration: All those who 

are aware of the brand, may not 

necessarily buy/use it. That’s where brand 

consideration comes in. It indicates the 

customers who have a genuine interest in 

buying the brand, from among its target 

audience. A high level of brand 

consideration is a positive sign for a 

brand's health. 

 

3.  Brand Associations: It is the qualities, 

characteristics, and feelings, that comes to 

peoples’ mind whenever they think of a 

brand. Knowing brand associations will 

help to understand what customers think 

are the strengths and weaknesses of a 

brand. Once these are known, they can be 

worked upon to improve a brand's health. 

 

 

4. Brand Loyalty: Attracting new 

customers is good, but retaining the 

current customers is a better deal. 

Acquiring new customers is more cost and 

labor-intensive compared to generating 

the same amount of revenue from the 

current/loyal customers of a brand. Also, 

loyal customers promote a brand through 

their recommendations, which is an added 

advantage. They are many ways to track 

brand loyalty. Tracking customers’ 

commitment, trust, satisfaction, and 

repeat sales form the core elements of any 

brand loyalty tracking strategy. 

 

5.   Volatility: People’s opinions about the 

same thing keep changing over time. 

Similarly, their opinion regarding a brand 

also keeps changing over time. It's 

important to keep track of these changing 

views and opinions of the customers and 

adapt accordingly, thereby maintaining 

the brand close to the changing needs of 

the customers and maintain strong health 

in the market. 

6.   Time of site: Time spent on a website 

is a great indicator to understand, how 

much people are engaged in knowing 

about a brand or the amount of interest 
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they have in a brand. There are tools like 

google analytics to measure this metric. 

The higher the time spent on a site, the 

better is the health of a brand. 

7.  Sentiment Analysis: It helps to track 

and understand the direction of customer 

sentiment for a brand i.e., whether is it 

positive or negative. There are multiple 

analytical tools to gauge this metric. 

Positive sentiment is good for a brand’s 

health, negative sentiment can indicate 

what needs correction. 

8.   Brand Recall Value: It indicates, where 

does a brand stands among other similar 

brands within the same industry. It can be 

simply measured by asking this question 

to customers – which is the brand (in the 

industry to which your brand belongs) 

that first comes to your mind? Now, sum 

the number of people that have named 

your brand, divide this number by the 

total number of people asked, and 

multiply the answer by 100. We get the 

brand recall percentage score. The higher 

the score, the better is the brand’s health. 

9. Net Promoter Score: It is a direct 

indicator, that tells you, how many of your 

current customers are going to 

recommend your brand to others. There is 

a method to calculate NPS. Higher the 

NPS, better the health of a brand. 

 

 

 

 

 

 

 

 

 

 

 

 

Two brothers J.C. and K.C. Mahindra, along with Malik Ghulam Mohammed, 

set up initially “𝗠𝗮𝗵𝗶𝗻𝗱𝗿𝗮 𝗮𝗻𝗱 𝗠𝗼𝗵𝗮𝗺𝗺𝗲𝗱” in 1945 as a steel trading firm. 

When Mohammed emigrated to Pakistan to serve as the country’s first finance 

minister, it was renamed Mahindra and Mahindra Ltd. 

Google hired a camel called 'Raffia' to create a street view of the Liwa desert in 

UAE. 

Brain Bulb Facts 
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Robotic process Automation (RPA) Role in Finance 

Automation 

 

Robotic process automation (RPA) is a 

software technology that makes it easy to 

build, manage and deploy software robots 

that emulate human’s actions interacting 

with digital systems and software. The 

global demand for robotic process 

automation (RPA) market size in terms of 

revenue was worth of USD 2715.75 Mn in 

2020 and is predicted to reach USD 

18339.95 Mn in 2027, growing at a CAGR 

of 31.07% from 2020 to 2027, Says 

Brandessence Market Research.  

 According to Gartner, Robotic 

Process Automation (RPA) technology 

generally costs one-fifth of an onshore 

employee and one-third the amount of an 

offshore employee.rates which has a 

negative impact on both production and 

consumption. 

 

 To improve efficiency and 

productivity, leading banks in India such 

as ICICI Bank, HDFC Bank and Axis Bank 

have implemented RPA. 

 

 

 

 

 

 

 

 

 

 

 

ICICI bank is the first in the country, 

which is a leading private sector banks in 

India to adopt RPA on an outsized scale. It 

has unified robotics to automate manual 

and repetitive tasks like IT support, 

customer email response and portability 

of accounts. ATM cash disbursal 

grievances were reduced to 4 hours as 

against 12 hours, with 100% accuracy. And 

they have deployed 750 robots to facilitate 

and increase processing of more than 20 

lakh transactions per day. 

Important role played by RPA 

By integrating Robotic Process 

Automation (RPA), which works along 

with human workers, several additional 

advantages come into play.  

“Highlights” 

The global demand for robotic 

process automation (RPA) market 

size in terms of revenue was worth of 

USD 2715.75 Mn in 2020 and is 

predicted to reach USD 18339.95 Mn 

in 2027, growing at a CAGR of 31.07% 

from 2020 to 2027, Says Brand 

essence Market Research. 

 

ICICI bank is the first in the country, 

which is a leading private sector 

banks in India to adopt RPA on an 

outsized scale. 
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 It enables human workers to focus 

more on creative and innovative tasks. 

This is achieved by reducing the manual 

touch-points to conduct routine activities. 

While this lowers labour costs, fosters 

creativity and human workers  

 With automated systems in situ, 

fraud detection and data privacy controls 

also improve. For banks and financial 

service providers, this is often critical as 

data security and compliance are vital for 

their profitability. In this way, the digital 

workforce strengthens governance and 

enables financial service providers to 

function more effectively and profitably. 

 All these factors combine to deliver 

the only greatest attribute any service 

provider needs - better customer 

experience.  

Benefits of RPA in Banking & Finance 

 Scalability 

 Increased operational efficiency 

 Zero infrastructure cost 

 Faster implementation 

 Business growth with legacy data 

 Cost-effectiveness 

 Risk and compliance reporting 

 Availability 

Key banking functions getting 

transformed by RPA: 

Daily operations: The banking system 

deals with heavy volume of data. Manual 

processing of this data is time-consuming 

and error-prone process. And also, 

manual input of data from bequest 

software to newer models delays daily 

operations. RPA eases communication 

and delays in daily operations by 

transferring information from legacy to 

newer software. It automates menial and 

repetitive tasks, by reducing the 

turnaround time in processing a request.  

 Recently, the largest bank in Japan 

made headlines to save labour costs and 

gain operational efficiency by 

implementing RPA. According to reports, 

banks can able to reduce their working 

time from days to hours and even minutes. 

Because of that, processing cost has 

reduced by 30% to 70%.  

Customer Service:  Banks deal with 

multiple queries every day, ranging from 

general information to account enquiries 

to complaints, which are extremely 

important to resolve all these queries in 

real-time. RPA helps in resolving the low 

priority queries, also by letting the staff to 

focus on high priority queries, which 

require human intelligence. RPA also fast-

tracks the customer on-boarding process 

by reducing the time taken to verify 

customer details from disparate systems 

which helps banks in improving customer 

relations. 

Loan processing: The most crucial step in 

lending is underwriting, which means 

predicting if a potential borrower would 

be able to pay back. Most often banks get 

that wrong because they depend on 

inaccurate information. Manual process of 

collecting information is difficult, complex 



 
 

 
© Grey Matters | 10  

 

and error-prone. RPA powered-software 

enables compilation of a person’s record 

from multiple systems, websites and 

service providers. Once the information is 

collected, it is entered into a company’s 

systems for underwriters to analyse it. 

 Moreover, nowadays customers 

expect a lot from their lenders such as 

wanting instant responses to enquiries. 

RPA helps in reducing loan processing 

time by automating processes such as data 

entry, document routing, task 

assignments and email notifications.  

 The banking industry is highly data 

intensive and operates in a highly 

regulated condition. It deals with raising 

customer expectations where they need to 

deliver exceptional customer experience at 

lower costs. Because of that, several banks 

across the world are promoting the use of 

RPA to minimise errors and human 

efforts. Several processes within a bank 

such as compliance, security, credit 

underwriting, assessment, fraud 

detection, and claims processing can be 

automated, by allowing the working 

teams to focus on engaging them with the 

customers and growing the business. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Billionaire Mukesh Ambani’s Reliance Retail Ltd has been ranked the second 

fastest growing retailer in the world in 2021 ranking of global retail power 

houses by Deloitte, down from top rank secured in the previous years. It has 

been ranked 53rd in the list of Global Powers of Retailing, an improvement 

from 56th earlier, according to the Deloitte report. 

The list is topped by US giant Walmart Inc., which retains its position as the 

world’s top retailer. Amazon.com Inc. improved its position to rank second. 

Costco Wholesale Corp. of the US slipped a rank to be placed third followed by 

Schwartz Group of Germany. 

Reliance Retail is the only Indian entry in the global list of 250 retailers. It has 

featured consecutively for the fourth time in the list of Global Powers of 

Retailing and World’s Fastest Retailers. 

 

Brain Bulb Facts 
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Network Marketing 

 

Network marketing is a business model 

that depends on person-to-person sales 

from independent representatives, often 

working from home. A network 

marketing business involves building a 

network of business partners or 

salespeople to assist lead generation and 

closing sales. 

 

Mary Kay Ash- Inventor of network 

marketing 

She was an American businesswoman and 

founder of Mary 

Kay Cosmetics. At 

the time of Ash’s 

death, the 

company had more 

than $1.2 billion in 

sales and an 

international sales 

force of more than 

eight hundred 

thousand in at least three dozen countries. 

A Mary Kay representative would invite 

her friends over for free facials, then pitch 

the products- called the “House Party 

Model”. As of 2014, Mary Kay Cosmetics  

 

 

 

 

 

 

 

 

 

 

 

 

has more than 3 million consultants 

worldwide and a wholesale volume in 

excess of 3 billion in sales. 

 

How network marketing works 

Step 1: Lead generation- Locating new 

customers and clients 

“Highlights” 

No limits on the size of the network 

marketing structure because 

companies can tie-up with 

innumerable people to become 

distributors and distributors can 

further co-ordinate with other sub-

distributors to expand the company’s 

sales. 

The structure of distributors also 

reduces the profit margins of 

retailers that companies consider as 

an expense. These margins get 

passed on to distributors and the 

companies do not have to bear their 

burden. 
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Step 2: Recruiting- Adding customers and 

business partners to your network 

 

Step 3: Building and Management- 

Methods for training, motivating and 

managing your recruits  

 

 

 

 

 Company Turnover in 

USD 

Products 

 Amway (1959) 8.80 billion Health, beauty and 

healthcare 

 Avon (1886) 5.70 billion Beauty, households 

and personal care 

 Herbalife (1980) 4.50 billion Nutrition and weight 

control products 

 Natura (1969) 4.40 billion Beauty products, 

households and 

personal care 

 

 

Top global network marketing companies in 2021 

https://www.mysdm.ch/blog/in-7-schritten-zur-customer-journey-uebersicht/
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Advantages

No limits on the size of the network 
marketing structure because 
companies can tie-up with 
innumerable people to become 
distributors and distributors can 
further co-ordinate with other sub-
distributors to expand the company’s 
sales

Due to a reliable and robust 
distribution network that engages 
customers directly, companies do not 
need to rely on advertising to market 
their goods.

The structure of distributors also 
reduces the profit margins of retailers 
that companies consider as an 
expense. These margins get passed on 
to distributors and the companies do 
not have to bear their burden.

Companies do not need to spend a lot 
of money on storage and distribution 
because distributors end up bearing 
these expenses themselves.

This structure allows distributors to 
earn an unlimited income from their 
dealings with the company. They can 
earn an income from their own profits 
as well as commissions.

Disadvantages

Since manufacturers depend on 
distributors to determine consumer 
demand, it can be difficult to predict 
production targets. They may end up 
under or over-stocking their products.

In this form of business, it is basically 
the distributors who facilitate delivery 
of goods to final customers. 
Manufacturers have a limited role in 
this regard. As a result, they may find 
it difficult to control distribution and 
sales.
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Affiliate Marketing - How You Can Get Started? 

 

Affiliate marketing is an online marketing 

approach that allows a product owner to 

increase sales by allowing others to 

identify the same audience as “partners” 

to earn a commission by recommending 

the product to others. At the same time, it 

enables contacts to make money by selling 

the product without making their own 

products. It involves posting a product or 

service by sharing it on a blog, social 

media, or website. The ambassador 

receives a commission each time someone 

makes a purchase with a unique link that 

accompanies their recommendations. 

How does Affiliate marketing work? 

It works by tapping the trust that exists 

between the agent and the user. Whether 

you offer B2B service or sell it to 

consumers, trusted delivery is still the 

most important marketing method. With 

affiliate marketing, you can reach a variety 

of customers who may have a single 

affiliate link. These are customers who 

have never heard of your product directly 

but now know who you are and what you 

offer. Users often trust the accounts they 

follow. So when a managed company 

promotes your link, your business seems 

trustworthy and guaranteed. The user is 

more likely to choose your product over 

the non-related product because you are 

affiliated with an agent or impact, they are 

already experiencing. When users click on 

a collaboration link, they are redirected to 

the product page on your company's  

 

 

 

 

 

 

 

 

 

 

 

 

 

website. From here, a user can purchase a 

product, browse additional features or 

services, subscribe to your company's 

newsletter or mailing list or spend time 

reading the content you provide. Affiliate 

marketing is an excellent tool because it 

leads to direct sales of the item on the 

relevant link and attracts customers to 

your site, so they evaluate everything you 

have to offer. 

Steps to start Affiliate Marketing 

1. Choose a niche: All the content you 

create and the products you advertise as 

an affiliate marketer should revolve 

around the niche you choose. Choose the 

niche you like and know. 

“Highlights” 

It works by tapping the trust that 

exists between the agent and the 

user. Whether you offer B2B service 

or sell it to consumers, trusted 

delivery is still the most important 

marketing method. With affiliate 

marketing, you can reach a variety of 

customers who may have a single 

affiliate link. 

If you are looking for ways to make 

an income that does not require you 

to stick to a certain schedule, affiliate 

marketing is a great option for you. 

You may not have much success 

overnight but you can definitely 

grow over time as long as you use the 

best marketing techniques. 
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2. Build a website or choose a platform: 

Creating a website designed for search 

engines is critical to marketing success. 

Your website name should include a 

targeted keyword related to the content 

you are creating. 

3. Join Compliance Program: The next 

step is to sign up for a compliance plan. 

You can sign up for multiple programs but 

focusing on one or two is recommended 

for beginners. 

4. Choose products to advertise: Unless 

you know the product well, it is highly 

recommended that you check it out before 

recommending it to your audience. This 

way you can provide your trustworthy 

opinions and your customers will trust 

you when they shop. 

5. Create content: Create original content 

that provides important information to 

your customers. Make sure you are 

completely honest and trustworthy in 

your product reviews. Creative content 

can be blog posts, YouTube videos or  

other social media posts. 

6. Follow your relevant links: This way 

you will better understand your target 

audience and customize your site or make 

changes to your content according to their 

preferences. You will also learn how to 

adapt your marketing strategies to 

generate more sales. 

7. Payment: How you get paid will 

depend on the payment structure of your 

membership plan. It can be a monthly or 

weekly payment. Be sure to pass the 
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payment plan for the compliance plan 

before signing up for it. 

 If you are looking for ways to make 

an income that does not require you to 

stick to a certain schedule, affiliate 

marketing is a great option for you. You 

may not have much success overnight but 

you can definitely grow over time as long 

as you use the best marketing techniques. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

America is a Super Power in the Fast-Growing Economic World and the 

Currency i.e.; Dollars is usually compared by other countries to judge the value 

of their Currency. At present the Value of Indian Rupees is not something that 

Indians can be proud of as $1 = 74.55 (as of 15th July) ₹. In 1917, the ₹ was 

more powerful than the $. 1 ₹= 13 USD exactly. 

But how did this happen as India comes under Developing Country? Past has 

the answer to all our questions After Independence of India from British the 

value of Indian Rupee was set to be equal to British Pounds, and the value of 1 

dollar was equal to 4 pounds which means that the value of Rupees was the 

same. The Decline in value began from the 1961 Economic crisis and since then 

it has been a continuous decline to date. 

 

Brain Bulb Facts 
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Patriotic Marketing: Strategy of the Brands 

Patriotism is a value that can bring a brand close to its people. It is an endearing 

brand value, that if handled well, can be exploited for the long term. 

 

 

Companies who choose to incorporate 

patriotic sentiments in their marketing 

know that many customers let their sense 

of patriotism impact their purchasing 

decisions. People want to conduct 

business with companies that share their 

values, and enterprises that use patriotism 

in their marketing efforts are typically 

appealing to people who feel strongly 

about their country. 

If we look back in time, brands like Amul 

(which was founded a year before India 

became independence) sparked patriotic 

feelings and, of course, eventually 

summed up their brand as the Taste of 

India. Bajaj accomplished the same with 

Hamara Bajaj (Buland Bharat ki Buland 

Tasveer). I believe that in post-liberalized 

India, brands like Tata Salt and Desh ka 

Namak, and to a lesser extent Tata Tea and 

Jaago Re, continue to try to evoke patriotic 

pride. Tata, as a brand, is in the best 

position to do so because it is an 

established and trusted Indian brand. 

Here are some examples of Patriotic 

Advertisement: 

 

 

 

 

 

 

 

 

 

Jaago re – Soch Badlo 

Theme: Freedom from perceptions 

While our country has some 

socioeconomic challenges, no one can 

doubt India's accomplishments. 

Remember that every adversity is an 

opportunity to make a difference. This 

advertisement encourages viewers to 

consider things from a different 

perspective. Chai Piyo. Soch Badlo – it 

says with a flourish. This is one of the most 

popular adverts from Tata Tea's Jaago Re 

campaign.  

Watch the Ad (Click here) 

MakeMyTrip 

Theme: Journey of our Freedom 

Online travel business MakeMyTrip 

designed a webpage to recount the 

“Highlights” 

Patriotic Advertisement: Companies 

who choose to incorporate patriotic 

sentiments in their marketing know 

that many customers let their sense of 

patriotism impact their purchasing 

decisions. People want to conduct 

business with companies that share 

their values, and enterprises that use 

patriotism in their marketing efforts 

are typically appealing to people 

who feel strongly about their country. 

https://youtu.be/Uc0za3ig0kA
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complete journey of India’s freedom 

struggle–from 1857 to 1947. The animation 

was quite well-made, and it was 

supplemented by ‘Then and Now' 

pictures of historical locations. And if you 

were enticed to visit one of those historic 

sites, all you had to do was click on the link 

in the upper right corner to acquire all the 

information you needed, including travel, 

lodging, and sightseeing. 

Click here 

Coco-Cola Small World Campaign 

Theme: Freedom from perceptions 

Who isn't aware of India's and Pakistan's 

conflict? Coco-Cola attempted to tear 

down barriers and build a bridge between 

the two neighbouring countries with this 

advertisement. This was accomplished by 

machines put up in both countries, 

allowing individuals to interact digitally 

by holding hands and drawing peace, 

love, and happiness symbols. The 

machine would then distribute a can of 

Coke in exchange. 

Watch the Ad (Click here) 

Bajaj- Hamara Bajaj 

Theme- Freedom of aspirations 

Through its flagship scooter brand 

Chetak, Bajaj depicts the goals and spirit of 

a pre-liberalisation India in this ad. A 

middle-class family riding the scooter, a 

Parsi man cleaning it, and yet another 

family adoring the bike before the first 

ride all connected strongly with the Indian 

customer, positioning it as the ideal family 

two-wheeler. In fact, the sensation of 

belonging engendered by this 

advertisement was so strong that the 

words ‘Buland bharat ki buland tasveer – 

Hamara Bajaj' still evoke nostalgia in 

Indian consumers. 

Watch the Ad (Click here) 

Patanjali: 

Baba Ramdev's Patanjali, of course, has 

benefited greatly from nationalistic 

branding in recent years by embracing the 

Swadeshi ideology. Patanjali has become 

patriotic by default by having an anti-

multinational attitude in the brand's 

positioning. Ayurveda also implies a 

return to one's roots, which has been 

bolstered by Baba Ramdev's yogic image, 

which gives Patanjali a distinct patriotic 

tint. This also mirrors current political 

slogans such as "Made in India" and 

"nationalism," among others. 

Hero Honda: “Desh Ki Dhadkan” 

For a long time in India, most mass-market 

brands that were popular with the 

common man were nationalistic labels. 

For many years, Hero Honda, formerly 

known as Hero Motors, pursued the "Desh 

ki Dhadkan" motif. 

 

 

 

https://www.makemytrip.com/blog/india-journey-independence/
https://youtu.be/ts_4vOUDImE
https://youtu.be/NDOl91ICSM8
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Start-up Watch 

Stellapps  

 
 

Founders: Ranjith Mukundan, 

Ravishankar G. Shiroor, Praveen Nale, 

Ramakrishna Adukuri and Venkatesh 

Seshasayee 

 

Year: 2011 

Sector: AgriTech 

Business Model: B2B 

Headquarters: Bangalore, Karnataka 

Legal Name: Stellapps Technologies 

Private Limited 

Website Link: www.stellapps.com 

Innovative Idea:  

Stellapps is the first of its kind startup in 

India working towards the digitization of 

the dairy supply chain. Started in the year 

2011, they are an IIT Madras incubated 

Internet of Things (IoT) startup with a 

primary focus on data acquisition and 

machine learning. Stellapps designs dairy 

management software applications that 

leverage the power of technology to 

improve dairy supply chain parameters. 

The company's applications leverage the 

Internet of Things (IoT), big data, cloud, 

mobility and data analytics to improve 

agri-supply chain parameters, including milk 

production, milk procurement, cold 

chainanimal insurance and farmer payments, 

enabling dairy farms, dairy farmers and 

cooperatives to maximize profits while 

minimizing effort. 

 “Our major hack has been to cover the 

entire dairy supply chain. By focusing on the 

whole dairy supply chain instead of a single 

node, we were able to unlock more value for 

each stakeholder. Our products now span all 

aspects of dairying, as a result of which they 

are being deployed by every major dairy in 

India,” says founder/CEO Ranjith. 

How they do it: 

Their IoT platform, SmartMoo, acquires 

data through sensors that are embedded 

in animal wearables (mooON device), 

milk chilling equipment (ConTrak), and 

https://www.stellapps.com/
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milk procurement peripherals 

(smartAMCU/smartCC). These products 

are focused on improving the supply 

chain efficiency, preventing adulteration, 

and enabling traceability. 

 The smartMoo Digital Access 

Network collects data from each node of 

the supply chain – cattle, farmer, village 

milk collection centre, and chilling centre. 

The mooON device collects cattle activity 

data and the mooON app records animal 

health, yield, and nutrition data. This 

enables conducting preventive health 

care, performing artificial insemination at 

the right time, providing better nutrition, 

and increasing productivity. 

 The smartAMCU and smartCC 

offerings enable transparent, traceable and 

efficient milk procurement at the 

collection centres. ConTrak helps keep 

milk fresh in the cold chain, while 

mooFlow ERP helps in seamless dairy 

operations. 

 Stellapps has also integrated its 

platform with banking APIs to facilitate 

payments directly to farmers’ bank 

account, and is also helping farmers get 

access to credit (cattle financing) through 

its partner banks using its proprietary 

creditworthiness assessment model. They 

have recently signed an MoU with India 

Post Payments Bank to finance remote 

areas for milk financing. 

Users:  

During the covid lockdown, Stellapps 

witnessed a 46% spike month-on-month in 

its order value, as the number of farmers 

spiked from 1.98 million to 2.3 million 

across 30,000 villages in 18 states, 16.6% 

more than pre-covid times. 

Funding & Investors:  

Stellapps is funded by Bill & Melinda 

Gates 

Foundation, 

Stride 

Ventures, 

Blume 

Ventures, 

Binny Bansal, Omnivore, IndusAge 

Partners and others. 

Competetitors:  

Country Delight, BB Daily, Supr Daily, 

Milkbasket, Milk Mantra etc. 

Way Ahead: 

“We now cover every aspect of milk 

production and procurement. We are in 

the process of developing products on the 

distribution side as well,” says Ranjith. 

 

 

 

Total Funding 
$18.8M 
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Recko 

“Finance Operations Platform for every internet business.”

 

Founder: Prashant Borde, Saurya Prakash 

Sinha 

 

Founded: 2017 

Headquarters: Bangalore, Karnataka 

Sector: Fintech 

Business Model: B2B 

Legal Name: Recko, Inc. 

Website: www.recko.io 

Innovative Idea:  

With the sudden blast of digital 

transactions, Enterprises, Banks and 

Financial institutions are finding it 

difficult to keep a track on the money 

flowing across the organisation. Recko is 

building products which enable them to 

handle and monitor massive volumes of 

transactional data without writing a single 

line of code and ensure money is flowing 

between the right beneficiaries, with right 

deductions and in the right time. 

 “We started thinking what if there 

is a platform that can enable businesses to 

reconcile easily. Saurya and I started 

talking to finance teams in companies 

across different verticals and geographies 

(India, the US, SEA, etc). They all faced a 

similar problem and were using Excel 

sheets to reconcile payments,” says 

Prashant. This gave them idea to come up 

with product something like this 

  Built around the idea of 

offering financial security to companies 

such as ecommerce platforms, insurance 

providers and banks which typically have 

a high volume of transactions, this 

Bengaluru-based fintech SaaS startup 

aims to automate the entire reconciliation 

process. Being an independent third-party 

transaction reconciliation layer, it ensures 

that each transaction is accounted for and 

all settlements can be done in a timely 

manner. 

How they do it: 

Based on the SaaS (Click to know what is 

Saas) subscription model, the company 

has deployed AI models for connecting 

https://www.recko.io/
https://azure.microsoft.com/en-in/overview/what-is-saas/
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the payment gateways, banks and 

merchant order management systems 

through APIs and helping businesses 

track receivables and identify settlement 

discrepancies. To further enhance the 

capabilities, Recko is planning to 

introduce intelligent analytics with its 

product suite. 

 Recko is solving all this by using 

Big Data frameworks, which are tuned for 

precision, consistency, and scalability. The 

startup identifies the data that is fed into 

the system with the help of pre-defined 

rules and reconciles at a transactional 

level.  

 The platform provides a 

comprehensive and robust technology 

stack to manage financial data and enable 

financial workflows such as reconciliation, 

commission calculation, payout creation, 

and reporting for businesses to track, 

manage, and account money end-to-end.   

Users:  Industry leader internet companies 

like Myntra, Khatabook, Mesho, Lenskart, 

Grofers, MPL, Pharmeasy, Dunzo, cure.fit 

and others use their product. 

Investors and Funding:  

Recko is funded by Vertex Ventures, 

Prime Venture Partners,  Locus Ventures , 

Ashish 

Gupta,  

Shamir 

Karkal, Eric 

Kwan,  

Shamir Karkal, Arpit Dave and others. 

Competitors:  

Autorek, Oracle Corporation, Treasury, 

Datalog, Cashbook, Adra Software 

(Trintech), ReconArt Inc. 

Future Plans: 

Recko is now planning to add more 

modules like payouts calculation and 

scalable ledger. The payouts calculation 

module will help startups and mid-market 

companies have payouts set up without 

investing any time in its development and 

Total Funding 
7.5M 
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the ledger module acts as a single source 

of truth for financial data.  

 “We are planning to open APIs as well 

so that they can be integrated deeper into 

companies’ tech stack to solve a multitude of 

problems. Our long-term goal is to provide 

enough insights that enable businesses to make 

financial decisions in real-time,” says 

Prashant.   

CRYPTO Facts 

2 biggest cryptos > 6 biggest stocks 

$1,635 billion is the estimated market capitalisation of all cryptocurrencies 

and that of Bitcoin alone is more than Rs 50 lakh crore, making it bigger than 

the combined market cap of the six largest stocks in India, namely Reliance 

Industries, TCS, HDFC Bank, Infosys Technologies, Hindustan Unilever and 

HDFC. Ethereum market cap is equal to the next six stocks. In other words, 

the two biggest cryptocurrencies are bigger than the 12 biggest stocks in India. 

Daily trade and turnover 

Rs 1,000-1,500 crore is the combined daily turnover of crypto trading in India. 

This is less than 1% of the Rs 2,00,000 crore daily trading volumes of stock 

exchanges in India. 

Indians are in on it 

10-12 million is the estimated number of active investors and traders in cryptos 

in India. This is 16-20% of the 60 million active stock investors and traders in 

the country. According to Chainalysis, a growing number of Indians, now over 

15 million, are buying and selling digital coins. 

 

Brain Bulb Facts 
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Quiz Matters 

 

1. What is the rank of India on IMD’s World Competitiveness Index 2021? 

a) 12 

b) 43 

c) 56 

d) 72 

 

2. Which country has topped in the IMD’s World Competitiveness Index 2021? 

a) Sweden 

b) Norway 

c) Switzerland 

d) Finland 

 

3. Which is not a type of Depository Institution? 

a) Commercial Banks 

b) NABARD 

c) Mutual Savings Banks 

d) Credit Co-operative Societies 

e) Savings and Loan Associations 

 

4. Which of the following is not a type of financial market? 

a) Cash or Spot Market 

b) Forward or Futures Market 

c) Oligopoly Market 

d) Money Market 

e) Capital Market 

 

5. What Financial statement lists assets from Current to long term 

a) Balance Sheet 

b) Income Statement 

c) Cash Flow Statement 

d) Statement of Retained earnings 
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6. What balance sheet formal is vertical? 

a) Standard 

b) Report 

c) Account 

d) Inverted 

 

7. Decision taken at Bretton Woods Conference led to the formation of 

a) IDA 

b) IMF 

c) ADB 

d) IFC 

 

8.  Which is the monetary measure to control inflation? 

a) Increase in taxation 

b) Decrease in taxation 

c) Soft credit policy 

d) Hard credit policy 

 

9. Financing decision determines? 

a) Current asset 

b) Fix asset 

c) Equity 

d) Mix of finance 

 

10. Profit maximization is a 

a) Long term concept 

b) Short term concept 

c) Both a & b 

d) None 

 

11. What are the three interrelated areas of finance? 

a) Financial markets, option and forwards 

b) Banking, financial institutions and swap currency 

c) Investment, Financial management and financial market & Financial 

institution 

d) All of above 
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ANSWERS 

1. 43 

2. Switzerland 

3. NABARD 

4. Oligopoly Market 

5. Balance Sheet 

6. Report 

7. IMF 

8. Hard credit policy 

9. Mix of finance 

10. Short term concept 

11. Investment, Financial management and 

financial market & Financial institution 
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Business Scan 

June 1: 

FY21 fiscal deficit marginally better at 9.3% of GDP 

June 2: 

MGNREGS employment declines 36% in May amid rising infections 

June 3: 

Six shut debt MF schemes distributed Rs 14,572 cr till May: Franklin 

June 4: 

SoftBank looking to invest $600-700 million in Flipkart, three years after exit 

June 5: 

Pepper micronutrient formulation gets patent 

June 6: 

Wadia group's Bombay Burmah to exit plantations business 

June 7: 

Swaraj eyes horticulture segment with orchard tractors 

June 8: 

‘Route edible oil import from Nepal through PSU’ 

June 9: 

FSSAI asks states to conduct inspections for enforcement of ban on blending of mustard 

oil  

June 10: 

Project Bandhan to protect cotton growers from pink bollworm launched in Vidarbha:  

June 11: 

APEDA to study millets value chain for exports as offtake revives across the globe 

June 12: 

China suspends 6 Indian marine firms’ shipments for a week 

 

https://economictimes.indiatimes.com/news/economy/indicators/indias-fy21-fiscal-deficit-at-9-3-of-gdp-lower-than-9-5-target/articleshow/83126363.cms
https://economictimes.indiatimes.com/news/india/mgnregs-employment-declines-36-in-may/articleshow/83154531.cms
https://economictimes.indiatimes.com/mf/mf-news/six-shut-debt-mfs-distributed-14572-cr-till-may-franklin/articleshow/83186291.cms
https://economictimes.indiatimes.com/tech/funding/softbank-looking-to-invest-600-700-million-in-flipkart-three-years-after-exit/articleshow/83214604.cms
https://www.thehindubusinessline.com/todays-paper/tp-agri-biz-and-commodity/article34732189.ece
https://www.thehindubusinessline.com/economy/agri-business/bombay-burmah-to-exit-plantations-business/article34746623.ece
https://www.thehindubusinessline.com/economy/agri-business/swaraj-eyes-horticulture-segment-with-orchard-tractors/article34753950.ece
https://www.thehindubusinessline.com/todays-paper/tp-agri-biz-and-commodity/article34757461.ecehttps:/www.thehindubusinessline.com/todays-paper/tp-agri-biz-and-commodity/article34757461.ece
https://www.thehindubusinessline.com/economy/agri-business/fssai-asks-states-to-conduct-inspections-for-enforcement-of-ban-on-blending-of-mustard-oil/article34769123.ece
https://www.thehindubusinessline.com/economy/agri-business/fssai-asks-states-to-conduct-inspections-for-enforcement-of-ban-on-blending-of-mustard-oil/article34769123.ece
https://www.thehindubusinessline.com/economy/agri-business/project-bandhan-to-protect-cotton-growers-from-pink-bollworm-launched-in-vidarbha/article34772206.ece
https://www.thehindubusinessline.com/economy/agri-business/apeda-to-study-millets-value-chain-for-exports-as-offtake-revives-across-the-globe/article34788111.ece
https://www.thehindubusinessline.com/economy/agri-business/china-suspends-6-indian-marine-firms-shipments-for-a-week/article34791989.ece
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June 13: 

WTO convenes key meeting of trade ministers on July 15 on fisheries subsidies 

June14: 

Monsoon covers two-third of India earlier than usual, to accelerate crop sowing 

June 15: 

CTTA urges tea board to solve cloud server issues in e-auction 

June 16: 

Assam government to create facility to irrigate one lakh hectares 

June 17: 

Record stimulus helps Indian firms boost financial health  

June 18: 

Second COVID wave may worsen stressed assets in financial system: Rakesh Mohan 

June 19: 

Swiss authorities asked to provide info on deposits by Indians in Swiss banks: Fin Min 

June 20: 

Sebi bars PNB Housing shareholders from voting on Rs 4,000 cr-Carlyle deal 

June 21: 

IARI’s new rice variety to lift non-basmati exports 

June 22: 

India’s cereal exports rise sharply in pandemic year as new markets are tapped 

June 23: 

Iffco rolls out nano urea liquid in Kerala 

June 24: 

Indo-Israel project sets eye on transforming 30 Haryana villages 

June 25: 

Indian onions, pomegranates, potatoes set to enter Serbia 

 

https://economictimes.indiatimes.com/news/economy/agriculture/wto-convenes-key-meeting-of-trade-ministers-on-july-15-on-fisheries-subsidies/articleshow/83478410.cms
https://economictimes.indiatimes.com/news/economy/agriculture/monsoon-covers-two-third-of-india-earlier-than-usual-to-accelerate-crop-sowing/articleshow/83505658.cms
https://www.thehindubusinessline.com/economy/agri-business/ctta-urges-tea-board-to-solve-cloud-server-issues-in-e-auction/article34824557.ece
https://economictimes.indiatimes.com/news/economy/agriculture/assam-government-to-create-facility-to-irrigate-one-lakh-hectares/articleshow/83582173.cms
https://economictimes.indiatimes.com/news/economy/finance/record-stimulus-helps-indian-firms-boost-financial-health/articleshow/83595197.cms
https://economictimes.indiatimes.com/news/economy/finance/second-covid-wave-may-worsen-stressed-assets-in-financial-system-rakesh-mohan/articleshow/83640128.cmshttps:/economictimes.indiatimes.com/news/economy/finance/second-covid-wave-may-worsen-stressed-assets-in-financial-system-rakesh-mohan/articleshow/83640128.cms
https://economictimes.indiatimes.com/news/economy/finance/swiss-authorities-asked-to-provide-info-on-deposits-by-indians-in-swiss-banks-fin-min/articleshow/83662872.cms
https://economictimes.indiatimes.com/markets/stocks/news/sebi-asks-pnb-housing-to-halt-rs-4000-cr-preferential-issue-of-shares/articleshow/83683924.cms
https://www.thehindubusinessline.com/economy/agri-business/iaris-new-rice-variety-to-lift-non-basmati-exports/article34872678.ece
https://www.thehindubusinessline.com/economy/agri-business/indias-cereal-exports-rise-sharply-in-pandemic-year-as-new-markets-are-tapped/article34889058.ece
https://www.thehindubusinessline.com/economy/agri-business/iffco-rolls-out-nano-urea-liquid-in-kerala/article34922813.ece
https://www.thehindubusinessline.com/economy/agri-business/indo-israel-project-sets-eye-on-transforming-30-haryana-villages/article34951655.ece
https://www.thehindubusinessline.com/economy/agri-business/indian-onions-pomegranates-potatoes-set-to-enter-serbia/article34954834.ece
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June 26: 

Asha Kiran project to help improve farm income in rural UP hit by pandemic 

June 27: 

Insecticides (India) to cut down dependence on China 

June 28: 

Kochi-based Agronature mulls promoting organic rice planting through Pokkali farming 

June 29: 

AI-powered Surabhi e-Tags to help identify cattle 

June 30: 

Rubber Research Institute decodes genome of popular Indian hybrid clone 

 

 

 

 

 

 

 

 

https://www.thehindubusinessline.com/economy/agri-business/asha-kiran-project-to-help-improve-farm-income-in-rural-up-hit-by-pandemic/article34978499.ece
https://www.thehindubusinessline.com/economy/agri-business/insecticides-india-to-cut-down-dependence-on-china/article34999429.ece
https://www.thehindubusinessline.com/economy/agri-business/kochi-based-agronature-initiates-plans-to-promote-organic-rice-planting-through-pokkali-farming/article35012493.ece
https://www.thehindubusinessline.com/economy/agri-business/ai-powered-surabhi-e-tags-to-help-identify-cattle/article35031965.ece
https://www.thehindubusinessline.com/economy/agri-business/rubber-research-institute-decodes-genome-of-popular-indian-hybrid-clone/article35051627.ece


 
 
 
 
 
 
 
 
 
 
 
 
 
 

 


