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Agriculture Infrastructure Fund(AIF): An opportunity 

in many ways! 

At a time when all the sectors in the 

economy except for agriculture are 

witnessing negative growth, any step 

taken by the central government to 

reinforce the growth of the agriculture 

sector is crucial as it is expected to 

induce stability in a corona virus-

induced economic slowdown. One such 

step was taken by the Central 

Government on 8th August 2020, by 

announcing the “Agriculture 

Infrastructure Fund” (AIF) of Rs. 1 lakh 
crore. 

The fund has been launched as a part of 

“Atmanirbhar Bharat” (self-reliant India) 

to support Indian farmers by developing 

the post-harvest infrastructure, which 

includes setting up storage and 

processing facilities, which can help 

farmers to get better prices for their 

produce. 

Key announcements made under the 

scheme are: 

 

Understanding the features of the 
scheme: 

• Although the headline of the 

scheme says Rs.1 lakh crore, the 

central government will be 

incurring only an expenditure of 

Rs.10,736 crore over the next 3 

years 

• This expenditure will be incurred 

by the Centre in providing 

interest subvention of 3% on 

terms loans given by banks for 

post-harvest management and in 

providing guarantee fee 

payments to banks, for possible 

default by borrowers, for loans up 

to Rs.2 crore  

• It is the banks and the financial 

institutions which will be 

providing the loans worth Rs.1 

lakh crore to the intended 

beneficiaries over the next 4 

years.  

 

Projects which will be eligible 

for these loans: 

Warehouses Ripening 
chambers 

Silos e-Marketing 
platforms 

Pack houses Cold chain 
projects 

Sorting and 
grading units 

 

 

• Those banks and financial 

institutions who intend to avail 
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the interest subvention and credit 

guarantee for their borrowers 

will have to sign an MoU NABARD 

and Department of Agriculture, 

Cooperation and Farmers 

Welfare (DAC&FW) 

• Also, the scheme only provides 

indicative targets for lending, the 

successful attainment of these 

targets majorly depends on the 
performance of states and UTs 

Need for AIF: 

• According to the Ministry of Food 

Processing Industry (MoFPI), 

post-harvest losses account for 

1.5 billion USD (Rs. 92,000 

crores) annually 

• More than 30% of the product 

from fields gets spoilt due to poor 

post-harvest facilities and lack of 

adequate storage infrastructure 

How AIF will help the farmers: 

Since 82% of the farmers in India are 

small and marginal, most of the storage 

facilities are not owned by them and in 

most cases, they even can’t afford the 

warehouse charges. So, they are forced 

to sell their produce immediately after 

the harvest in one go, usually during 

which market prices will be at the lower 

end. AIF will try to rope in FPOs to build 

Agri-infrastructure, which will allow the 

farmers to dispose of their produce in a 

phased manner to get better prices. 

How AIF can get the Indian ‘Agri-

markets’ right: 

Recently the Modi government had 

announced three ordinances related to 

the legal framework of Agri-markets 

(allowing farmers to sell outside APMC 

Mandis, a legal framework for contract 

farming, etc.) with a vision to bring about 

some degree of liberalization. But only 

changes in the legal framework will not 

be enough in ‘getting Agri-markets right’. 

Backing up these changes with the 

creation of a post-harvest physical 

infrastructure will give realistic results. 
AIF will help fill this gap.  

But still, there are a few missing 

elements in the puzzle. There is no doubt 

that more and better storage facilities 

will help farmers avoid distress-selling 

immediately after the harvest when 

there is the highest possibility of getting 

the lowest prices. But small farmers 

cannot hold stocks for long because of 

their urgent cash needs for other family 

expenditures. Therefore, linking these 

storage facilities at the FPO level with a 

negotiable warehouse receipt (NWR) 

system can add value. By doing this, FPOs 

can give some advance to farmers, say 

about, 75-80% of the value of the 

produce at the current market price. 

For this purpose, FPOs will need huge 

working capital to give advances to 

farmers, but currently, most of the FPOs 

borrow loans for their working capital 

from micro-finance institutions where 

the interest rates are as high as around 

20%. And at such high rates, it is 

uneconomical for FPOs to stock farmer’s 

produce and give advance to farmers, 

unless the off-season prices are 

substantially higher than the prices at 
the time of harvest. 

This brings us to the next missing 

element of the puzzle in ‘getting Agri-

markets right’. And, that is ‘Agri-futures’ 

markets. In any market economy, the 

standard way of hedging market risk is 

through vibrant futures markets. Unlike 

countries like China and the USA, who 
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• The world’s first bank was Monte Dei Paschi di Siena, 

founded in 1472 and headquartered in Tuscany, Italy. It still 

operated today and is considered as one of the oldest banks. 

 

• If you invested $100 in Microsoft in 1986, instead of buying 

a version of Windows 1.0, it would be worth $46,400 today. 

 

• Zimbabwe has experienced the worst inflation in the world- 

6.5 sextillion percent in November 2008 

 

 

 

trade extremely large amounts of 

produce in Agri-futures, India’s trade 

amounts are minuscule. In India, the 

value of traded contracts on Agri-futures 

in NCDEX (India’s largest Agri-

commodities derivatives exchange) was 

Rs 18.3 lakh crore in the year 2012. It fell 

to just Rs 4.5 lakh crore in 2019, and in 

2020 (up to July 31), it is further down to 

a meager Rs 1.5 lakh crore. Even in 

volume terms, the number of contracts 

fell from about 10 million in 2015 to just 

4.5 million in 2019. Meanwhile, in China, 

even in 2015, the volume of contracts 

traded on Agri-futures was more than 

1,000 million, and, in the US, more than 
300 million. 

To conclude the central government 

with the help of NABARD can encourage 

the creation of more and more FPOs by 

financing for their operations. These 

FPOs thereon can use AIF to create 

infrastructure and help farmers in 

stocking their produce. Lastly, these 

FPOs along with other government 

agencies like FCI and NAFED can 

participate more in Agri-future markets. 

This will ensure that the Agri markets in 

India are not only spatially integrated 
but also temporally! 

 

 

 

 

   

 Good to Know 
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Vodafone Idea to Vi: A Journey to Survival

On September 7, social media was 

stormed with the rebranding exercise of 

Vodafone Idea. The two partners have 

given a strong message through their 

unified identity, Vi (pronounced as ‘We’), 

that they are going to stay together in the 

stormy telecom market. This rebranding 

also marks an end to the integration 

process between Vodafone and Idea that 

was started two years ago. The timing of 

this exercise is very crucial. The journey 

of Vodafone Idea has been very arduous 

for the last 2 years. Let us understand 

some facts and figures related to its 

journey. 

 

 

 

 

 

 

 

 

Supreme Court Verdict: 

September 1 order of Supreme Court, 

giving 10-year time to the telecom 

companies to pay their Adjusted Gross 

Revenue (AGR) dues, was largely seen as 

a big blow to the already stressed 

telecom sector. This verdict by the is the 

result of the rigorous hearings for the 

past 1 year. On October 24, 2019, 

Supreme Court had ended the legal 

battle between telecom companies and 

government by upholding the definition 

of Adjusted Gross Revenue (AGR) given 

by the Department of 

Telecommunication (DoT). On February 

14, 2020, the top court asked the 

companies to deposit their past dues for 

spectrum and licenses immediately. On 

March 16, DoT had moved Supreme 

Court, seeking relief for telecom 

companies via 20-year staggered 

payment, along with a waiver of interest 

and penalty. On June 11, court directed 

Airtel and Vodafone Idea to file replies on 

the roadmap for payment. During August 

24 hearing, the court reserved its verdict. 

Ultimately on September 1, a bench lead 

by Justice Arun Mishra, who had retired 

on September 2, directed telecom 

companies to pay the AGR dues in 10 

years. According to the order, while the 

operators will have to make a 10 percent 

upfront payment by March 31, 2021, the 

installments will begin from April 1, 

2021. Now, this verdict has created a lot 

of trouble for the companies especially 

for Vodafone Idea. Vodafone Idea’s 

Ebidta of ₹4,100 crore in the June 

Quarter 

ended 

Net debt Revenue EBIDTA PBT PAT 

Jun’19 99,260 11,270 3,716 -5,925 -4,874 

Sep’19 1,01,910 10,844 3,396 -6,314 -50,922 

Dec’19 1,03,310 11,089 3,421 -5,888 -6,439 

Mar’20 1,12,520 11,754 4,380 -5,670 -11,644 

Jun’20 1,15,500 10,659 4,098 -5,626 -25,460 

Note: EBIDTA: Earnings before Interest, Depreciation, Taxes and Amortization; PBT: Profit 

before Tax; PAT: Profit after Tax                                                     

Source: Business Standard  

Financial Metrics of Voda Idea (Figures in ₹ crore) 

 

https://www.business-standard.com/article/companies/vodafone-idea-board-agrees-to-raise-rs-25-000-cr-through-share-sale-debt-120090401451_1.html#:~:text=%C2%ABBack-,Vodafone%20Idea%20board%20agrees%20to%20raise,cr%20through%20share%20sale%2C%20debt&text=Vodafone%20Idea%20on%20Friday%20decided,has%20planned%20to%20stay%20aloof.&text=Vodafone%20Idea%20is%20owned%20by,Aditya%20Birla%20group%20(ABG).
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quarter of FY21, is not enough to pay for 

Vodafone Idea’s capex, interest, deferred 

spectrum and now the AGR dues, all of 

which amount to over ₹30,000 crore 

annually. This includes AGR dues of 

₹7,500 crore annually. However, the 

company will have some leeway in FY21 

and FY22 due to the moratorium on 

payment of deferred spectrum offered 

by the government, but it has to pay 

more after the two years. In simple 

terms, based on Q1FY21 numbers, nearly 

45 percent of Vodafone Idea’s Ebidta 

would be used to pay just its AGR dues. 

Cash Crunch: 

The verdict is problematic for all the 

telecom companies except Jio, but the 

situation is gloomier for Vodafone Idea. 

Even the industry experts are 

considering a probable increase in 

Average Revenue Per User (ARPU) but 

the problem is that Vodafone Idea saw a 

sharp fall of 11 million subscribers in the 

June quarter. This trend could aggravate 

if it pushes up tariffs steeply, especially 

because Reliance Jio is aggressively 

targeting Vodafone Idea’s 2G customers 

with a 4G upgrade to reach its ambitious 

50 percent target.  Also, the major 

partner Vodafone Group Plc is not 

willing to invest more into the entity. 

Vodafone has written off nearly $12 

billion, in various phases, on account of 

its Indian investments, both in Vodafone 

India and after its merger with Aditya 

Birla-owned Idea Cellular. The irony is 

that the company had already invested 

over $16.4 billion in the country and it 

had hardly made any returns for its UK 

shareholders. Also, minority 

shareholders of Grasim industries, who 

own 60 percent stake in the company, 

are unlikely to agree to further 

investments in Vodafone Idea. This is 

primarily because they have seen zero 

returns on their investments in the 

telecom company. 

Road ahead: 

Vodafone Idea on September 4, 2020 

decided to raise up to ₹25,000 crore by 

way of share sale and debt from new 

investors even as its UK parent has 

planned to stay aloof. In a meeting, the 

board of directors of the company 

decided to raise the funds via equity 

share sale of up to ₹15,000 crore and 

another tranche of up to ₹15,000 crore 

via a public offer or private placement of 

2005

•Buys less than 10% stake in Bharti Airtel, 
but sells in 2015

2007

•Acquires Hutchison Essar by buying out 
Hutchison Whampoa stake for $9.8 bn

2010

•Took an impairment of £2.3 bn ($3.06 bn 
at current exchange rate) on its Indian 
assets

2011
•Acquires Essar’s stake in telco for $5.5 bn

2016

•Takes an impairment charge of $ 7.46 bn 
to reflect business it lost due to Reliance 
Jio

2017
•Vodafone merger with Idea announced

2019

•Writes off book value of its Indian 
operations, which stood at $ 1.54 bn

The Vodafone Plc Saga 
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non-convertible debentures. Also, Bharti 

Infratel on September 1, 2020 said its 

board has decided to proceed with the 

scheme for merger with Indus Towers 

and that the cash consideration chosen 

by Vodafone Idea for its 11.15 percent 

stake in Indus Towers is expected to be 

about ₹4,000 crore. Vodafone Idea has 

also reduced its capex expenditure, a 

trend many say could continue as it 

needs to pay its AGR dues, but this will 

only increase the company’s gap with its 

competitors in moving its own 

subscribers from 2G to 4G (which 

automatically leads to an increase in 

ARPU). The company has also put 

together a plan to save costs by ₹4,000 

crore in 18 months. Analysts say that this 

could give it some breathing space till 

FY22 to put its house in order. So, one 

thing is clear that the company is not 

going to lay down the arms very easily. It 

depends on the company’s strategy 

whether it will be able to survive the 

bruises or it will become a much smaller 

player in terms of subscriber market 

share, albeit with a viable business 

model.

      

    Good to Know

 

 

 

 

 

 

 

 

 

 

 

 

OECD forecast a deeper contraction of 10.2% for India in 

the current fiscal 

The Organization for Economic Co-operation and Development 

(OECD) forecast a deeper contraction of 10.2% for India in the 

current fiscal, surpassing its June estimate of -7.3% in the event 

of a second wave of infections, in its Interim Economic Outlook 

report. 

While the OECD raised its expectations for global output to -

4.5% in 2020 against -6% earlier based largely on 

improvements in China and US, it cited the prolonged spread of 

the virus for the downgrade in India’s growth. 
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Chatbot: The Intelligent Banking Assistant
 

Chatbots are fast, easy-to-use, and can 

address multiple customers at a time. 

They use AI to mimic human interactions 

through a chat interface, allowing 

customers to obtain the info they want 

using simple & natural conversational 

language. With each conversation we 

learn a little more about our customers, 

about their likes, dislikes, plans for the 

near future, or changes in circumstances. 

All this information allows organizations 

to deliver a personalized service, like 

suggesting products or services that best 

suit their situation. 

Improving the efficiency of customer 

service, minimizing human error and 

resolving customer queries quicker, has 

a major impact on operational costs. In 

fact, according to a Juniper study, the use 

of chatbots will save banks up to $7.3 

billion worldwide by 2023. This 

represents a time saving of 862 million 

hours, almost half a million years of 
work. 

The most successful uses of chatbots in 
the BFSI sector: 

• To Enhance Customer Support 

from reviewing an account, 

reporting lost cards or making 

payments, to renewing a policy or 

handling a refund, the client can 

handle simple tasks on their own. 

• To Provide Financial Advice like 

keeping track of their accounts, 

analyze their spending habits and 

recommend a budget or savings 

plan. In this way, they help their 

users keep their finances under 

control. 

• Prevent Fraud by effectively 

monitoring and recognizing the 

warning signs of any type of 

fraudulent activity and issue 

alerts directly to the customer 

and the bank.  

• Manage Internal Operations A 

An AI chatbot can proactively suggest 

offers and services tailored to each 

user.  

Source: Chatbots in Financial Services 

Chatbot Assisted Marketing in 

Financial Service Industry- Research 

study by Singapore Institute of 
Management. 

The objectives of the study is to find the 

current customer experience of chatbot 

used by the bank and what factors affect 
the adoption of chatbot in Singapore. 

In order to remain competitive, financial 

institution have to adapt their traditional 
services by introducing automation.  

72%

45%

42%

Benefitted areas of 
Chatbot

consumer service

sales

marketing

https://www.juniperresearch.com/press/press-releases/bank-cost-savings-via-chatbots-reach-7-3bn-2023
https://www.artificial-solutions.com/blog/chatbots-financial-services-benefits-use-cases
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Source: Chatbot Assisted Marketing in Financial 

Service Industry 

Moving forward, chatbots are posed to 

provide more than just automated 

savings. It is envisaged i.e., desirable that 

they will enter into wealth management 

for the masses with considerations of 

individual customer’s risk profile, 

underwrite loans and insurance, provide 

data analyses and advanced analytics, 

and detect and notify of fraudulent 

behavior, all through an automated 

virtual assistant. This Technology 

enables banking services to be available 

at any place and any hour of the day. This 

reduces the operation costs for the banks 

by adopting chatbot. 

According to the research by Silicon 

Valley of India (Bengaluru),2020, The 

Global Chatbots Market Size is projected 

to rise from USD 2.28593 Billion in 2018 

to USD 9.17249 Billion by 2025, at a 

compound annual growth rate (CAGR) of 

21.95%. It highlights Consumer loyalty 

and retention is one of the key areas of 

focus in all industries, and the chatbot 

can be an efficient way to increase 

consumer engagement and, thereby, 
loyalty. 

The top Chatbots and virtual assistants 

launched by leading banks in India: 

1. SBI Intelligent Assistant (SIA)-

India’s largest public-sector lender State 

Bank of India (SBI) deployed its AI-based 

financial chatbot named SIA in 2017 with 

a capability to respond to 864mn queries 

a day & can handle nearly 10,000 

inquiries per second, and Google 

processes almost 25% of the queries. 

This multilingual chatbot, which can 

respond in 14 languages in speech or 

text, was developed by Payjo, a Silicon 

Valley-based company with an operation 
center in Bengaluru.  

2. HDFC Bank’s EVA- HDFC Bank’s EVA 

(Electronic Virtual Assistant) is India’s 

first and largest AI-powered banking 

chatbot Launched in 2017, Eva has 

already answered more than 5 million 

queries from around a million 

customers, with more than 85% 

accuracy. Eva was built and managed by 

Senseforth AI Research Private Limited, 

a leading AI startup working on cutting-

edge research in conversational banking. 

3. ICICI BANK’s iPal-ICICI Bank 

deployed its AI-powered chatbot iPal in 

2017. In just eight months of its launch, 

the chatbot has interacted with close to 

3.1 million customers, addressing 6 

million queries with nearly 90% 

accuracy.  

4. YES ROBOT-India’s fourth-largest 

private sector bank, Yes Bank launched 

its AI-enabled chatbot, YES ROBOT in 

15

31

2434
3

6
12

26

21

Interviewees working in 
different industries 

using banking chatbots

IT Finance

Airline Government

Human Resource Logistic

Maritime Marketing

Telecom Medical

Student Transport

Bakery

https://www.researchgate.net/publication/333859274_Chatbot_Assisted_Marketing_in_Financial_Service_Industry
https://www.researchgate.net/publication/333859274_Chatbot_Assisted_Marketing_in_Financial_Service_Industry
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                Good to Know  

 

Government may defer levying import duty on display 

assembly for a year 

According to the fourth phase of manufacturing plan 2017, 10% 

basic customs duty on display assembly, touch panel, cover glass 

assembly and vibrator motor/ringer was scheduled to be imposed 

from April 1, 2020. Except for vibrator motor/ringer, the other 

three schedules were postponed for October 2020, which is now 

likely to be extended further by a year. The three components 

constitute 20% of a device’s bill of materials and a levy of the 

import duty could have led to higher cost of production, squeezing 

margins, which may have forced brands to increase device prices. 

 

  

 

 

 

 

2018, with advanced NLP engine LUIS 

(Language Understanding Intelligent 

Service& can handle around half a 

million customer interactions every 

month, the chatbot can identify the 
user’s intent with over 90% accuracy. 

One of the most key features of this 

chatbot is the option to book fixed 

deposits (FDs) and recurring deposits 

(RDs), without registration or 

passwords (only OTP is required). The 

bot deposited worth Rs. 5.2 billion 

booked through YES ROBOT in the first 
year of its launch.  

Also, IndusInd Bank’s AI chatbot 

IndusAssist was launched in 2018 in 

partnership with Amazon’s Alexa in 

order to enable the customer to avail 

banking services by merely talking to 

Alexa. Axis Bank launched Axis Aha in 

early 2018, Kotak Mahindra Bank’s AI-

driven conversational voice bot Keya 

was launched in 2019, Andhra Bank 

launched its AI-based interactive 

assistant ABHi in 2019. ABHi uses the 

latest AI and NLP algorithms to 

understand the customer query and 

fetch the relevant information from its 

knowledge base in milliseconds. 
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Importance of the Brand Extension 

In today’s world, the success of the firm 

depends on how it outperforms its 

competitors in creating values for its 

product at minimum cost. Introducing a 

new brand in the market is not easy but 

Brand extension is one of the tools which 

can help you to achieve this goal. It can 

be useful to add value to the core product 

but sometimes it may affect the parent 

brand’s image in a negative way. Brand 

personality can be used as leverage for 

the brand extension purpose because 

these two concepts are closely inter-

related to each other. 

Brand Extension: 

Brand Extension is the use of the 

established brand name in new product 

categories. It is useful to give new lease 

of life to the parent brand. An existing 

brand that gives rise to brand extension 

referred to as parent brand. Brand 

Extension can be beneficial in a sense 

that it helps to evaluate product category 

opportunities, identifies resource 

requirements, and lowers risk, and 

measures the brand’s relevance and 

appeal. 

Things to be taken into consideration 

for Brand Extension are: 

1. It should be in-line with the image 

of the parent brand and its key 

associations. 

2. It should add value to its 

associations. 

3. It requires a comprehensive 

analysis of the competitor’s value 

to propose the extension 

category. 

 

Consumer’s attitude towards 

extension depends upon: 

1. The overall quality of their parent 

brand. 

2. Fit between parent brand and 

extension: It involves 

three dimensions which are 

3. Complementarity b) 

Sustainability c) Transfer of Skill 

 

Successful Brand Extension: Saffola 

Oats  

Marico’s Saffola brand is well known in 

the edible oil category. It decided to enter 

in the breakfast category in 2010. Saffola 

decided to enter to oats category because 

of its ‘good for your heart’ image. As 

consumers are more health concerns it 

was a perfect choice for brand extension. 

Today Saffola is the number two player 

nationally, both in terms of value and 

volume. 

Unsuccessful Brand Extension: AMULs 

Ready-To-Eat Pizza 

AMUL brand is well known for its trust 

and purity. Milk and milk products are 

considered to be healthful by Indian 

consumers. But the choice Ready to eat 

Pizza did not match with AMULs key 

association as people consider the pizza 

as unhealthy food. This thinking of the 

consumer causes the failure of the brand 

extension. 
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From the above two examples, we get to 

know that the key associations of the 

saffola brand with the extension product 

are the main reason for its success and 

the contradiction of the key associations 

of the AMULs ready to eat Pizza as it is 

considered as the unhealthy food was the 

main reason for the failure of extension 

product we can conclude the success of 

brand extension is dependent upon how 

its related to key associations, product 

attributes and the values related to the 

brand

 

Examples of Failure in the Brand Extension: 

Company Core Brand Extension Product 

Colgate Palmolive Toothpaste Kitchen Equipment’s 

Rasana Limited Soft Drink Oranjolt (Fizzy Fruit Drink) 

Nirma Limited Washing Powder Nirmabath ( Soap) 

Source: .ManagementStudyGuide  and PublishingIndia                                                                  

Examples of successful in the Brand Extension: 

Company Core Product Extension Products 

Godrej Consumer 

Product Ltd. 
Refrigerators Washing Machines, Office 

Automation Machines 

Johnson & Johnson Baby Powder 
Soap, Oil, Cream and 

Toothbrush 

AMUL Milk 
Vegetable Oils, & currently 

thinking about the H 

Pond’s India Ltd. Talc powder Shampoo, Bath Soaps 

Nestle India Ltd. Maggie Soup & Sauces 

Source: .ManagementStudyGuide  and PublishingIndia                                               

Advantages of the Brand Extension: 

It makes acceptance of new product 

easy. 

1) Cost of launching & developing a 

new brand is saved. 

2) Advertising, selling and 

promotional costs are reduced. 

3) It lowers the risk perceived by the 

consumers for the new brands. 

4) Faster adoption of the product 

because consumers are familiar 

with the brand values. 

Feedback Benefits:  

1) Image of the brand is enhanced. 

https://www.google.com/url?sa=t&source=web&rct=j&url=https://www.managementstudyguide.com/brand-extension.htm%23:~:text%3DBrand%2520Extension%2520is%2520the%2520use,in%2520new%2520categories%2520more%2520easily.&ved=2ahUKEwjxh_qfg-vrAhUjyzgGHV0cCu4QFjABegQIDRAF&usg=AOvVaw3CA977J7CASs5UDjgX_wUP
https://www.google.com/url?sa=t&source=web&rct=j&url=http://www.publishingindia.com/GetBrochure.aspx%3Fquery%3DUERGQnJvY2h1cmVzfC80NzEucGRmfC80NzEucGRm&ved=2ahUKEwj-o7yqhuvrAhV17XMBHVkfANQQFjACegQIARAB&usg=AOvVaw2DDT6EbLkAYOuL5nMCy9SV
https://www.google.com/url?sa=t&source=web&rct=j&url=https://www.managementstudyguide.com/brand-extension.htm%23:~:text%3DBrand%2520Extension%2520is%2520the%2520use,in%2520new%2520categories%2520more%2520easily.&ved=2ahUKEwjxh_qfg-vrAhUjyzgGHV0cCu4QFjABegQIDRAF&usg=AOvVaw3CA977J7CASs5UDjgX_wUP
https://www.google.com/url?sa=t&source=web&rct=j&url=http://www.publishingindia.com/GetBrochure.aspx%3Fquery%3DUERGQnJvY2h1cmVzfC80NzEucGRmfC80NzEucGRm&ved=2ahUKEwj-o7yqhuvrAhV17XMBHVkfANQQFjACegQIARAB&usg=AOvVaw2DDT6EbLkAYOuL5nMCy9SV
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2) It clarifies the meaning of the 

brand image. 

  

Disadvantages of the Brand 

Extension: 

1) Loss of reliability of the core 

brand may happen if unrelated or 

low-quality product use for the 

brand extension. 

2) If the brand extensions don’t have 

a competitive advantage over 

other similar product in the 

market it may fail

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

        Good to Know  

NABARD has recently unveiled a Structured Finance and Partial 

Guarantee Programme to NBFCs and Microfinance Institutions 

(MFIs). It aims to ensure the undisturbed flow of credit in COVID-

19-affected rural areas. To launch the programme, NABARD has 

signed agreements with Vivriti Capital and Ujjivan Small Finance 

Bank.  

Under this Programme, NABARD will  

• provide partial guarantee on pooled loans extended to 

small and mid-sized MFIs   

• facilitate Rs.2,500 crore funding in the initial phase which 

is expected to be scaled up in the future 

It is expected that the partially guaranteed loan facility will 

catalyze financing to millions of households, agricultural, and 

business markets to sustain in the post-COVID-19 situation.   
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Act of God-Central Refusal to Pay GST Compensation to 

States Across India

The COVID-19 pandemic and the 

lockdown imposed across the globe to 

contain the spread of the virus has 

resulted in major disruptions in 

economic activity. Businesses are 

looking towards a legal provision — the 

Force Majeure or “Act of God” clause 

that has its origins in the Napoleonic 

Code — to cut losses. 

The unusual step of the central 

government invoking ‘act of God’ to 

appease the states on not being able to 

provide due cess compensation was 

unfortunate and unjustifiable, feel most 

legal experts and economists. While 

states are continuing consultations with 

each other, many have written to FM to 

convince on the need for the Centre to 

take the initiative of borrowing and 

compensating the states for the shortfall 

in revenue due to the COVID lockdown 

that considerably halted economic 

activities across the country. So far 

indications are that the Centre is not 

willing to accommodate the states. 

The shortfall in revenue collection has 

been estimated at Rs 2.35 lakh crore. The 

Centre has held the Covid-19 pandemic 

responsible for lockdowns and 

consequent loss of business and revenue. 

The act of God provision is not referred 

to in the GST (Compensation and Cess) 

Act of 2017 which entitles the states to 

receive compensation for any potential 

loss of revenue for five years, that is, till 

2022. 

The revenue loss is to be calculated at an 

annual incremental rate of 14 per cent 

from 2017, when the GST came into force 

subsuming 17 other indirect taxes. 

The collection of GST compensation 

cess has been generally declining since 

August 2019 due to economic slowdown. 

The Covid-19 pandemic aggravated the 

revenue situation as it forced a series of 

lockdowns since the final week of March 

this year. 

Is act of god a legal strategy? 

The force majeure clause includes the 

phrase ‘act of god’ to mean situations 

that are uncontrolled by human 

intervention and could not have been 

prevented even with a reasonable 

degree of foresight. This includes 

lightning, tempests, tornadoes, floods, 

earthquakes or other natural disasters. 

In the absence of a force majeure clause 

in a contract, the parties may take the 

benefit of Section 56 of the Indian 

Contract Act, 1872. It allows a contract to 

be terminated if the obligations under 

the agreement are impossible to 

perform. 

It is not yet clear if the GST revenue 

sharing between the Centre and the 

states or payment of GST compensation 

is governed entirely by the two GST laws 

passed by Parliament in 2017 or also by 
the Contract Act of 1872. 

Why is the Centre required to 

compensate states for GST? 

with GST implementation in 2017, the 

principle of indirect taxation for many 

goods and services changed from origin-

based to destination-based.  This means 

that the ability to tax goods and services 

and raise revenue shifted from origin 

states (where the good or service is 

produced) to destination states (where it 
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is consumed).  This change posed a risk 
of revenue uncertainty for some states.  

This concern of states was addressed 

through constitutional amendments, 

requiring Parliament to make a law to 

provide for compensation to states for 

five years to avoid any revenue loss due 

to GST. 

How much compensation is provided 
to states? 

In 2019-20, the gross GST revenue 

(Centre+states) increased by just over 4 

percent over the previous year.  Despite 

this, due to the compensation guarantee, 

all states could achieve the growth rate 

of 14 percent in their GST revenue—

much higher than the overall growth in 

GST revenue. However, there was a delay 

in payment of compensation from the 

Centre. More than Rs 64,000 crore of the 

compensation requirement of states for 

2019-20 was met in the financial year 

2020-21. 

How can compensation be paid to 

states if cess collections are 

insufficient?  

Various measures have been suggested 

to address the short fall in the fund, 

either by reducing the compensation 

payable to states (which would require 

Parliament to amend the Act following 

GST Council’s recommendation) or by 

supplementing the funds available with 

the Centre for providing compensation 

to states. The Act allows the GST Council 

to recommend other funding 

mechanisms/ amounts for credit into the 

Compensation Fund. For example, one of 

the measures proposed for meeting the 

shortfall involves Centre using market 

borrowings to pay compensation to 

states, with the idea that these 

borrowings will be repaid with the help 

of future cess collections. To enable this, 

the GST Council may recommend to the 
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During Gil Amelio’s tenure as Apple CEO, Apple’s stock slumped 

and hit a 12-year low in 1997 that was at least partially caused 

by a single sale of 1.5 million shares of Apple stock by an 

anonymous party, who was later confirmed to be Steve Jobs. Jobs 

convinced the directors to oust Amelio in a boardroom coup and 

Jobs then became CEO. 

 

 

Centre that the compensation cess be 

levied for a period beyond five years, i.e. 

post-June 2022.  

Bottom line — The government doesn’t 

have the legroom to borrow money right 

now because it’s heavily indebted and 

expense management hasn’t been its 

strong suit. States don’t have the room to 

borrow money because they have been 

profligate spenders as well. The only 

thing separating the two parties is that 

no state ever accounted for the 

possibility of a central government 

failing to honour its obligations and that 

means the centre has to own up. 

Fortunately, centre offer the state 

governments some leeway by extending 

a couple of financing options. 

Option 1) To borrow Rs 97,000 crore — 

compensation cess on account of GST 

implementation — of the total estimated 

GST compensation cess shortfall of Rs 
2.35 lakh crore for FY21. 

Option 2) Borrow the full estimated 

compensation cess amount of Rs 2.35 
lakh crore for FY21. 

Elaborating the first option. states can 

borrow Rs 97,000 crore from the 

Reserve Bank of India (RBI) under a 

special window at a reasonable G-Sec-

linked interest rate.  

The second option that has been offered 

to states involves borrowing the entire 

compensation cess which also accounts 

for the impact of Covid-19. The total 

shortfall has been pegged at Rs 2.35 lakh 

crore. Under this option, the states can 

borrow the entire amount from the 

markets, facilitated by the Centre and 

RBI. In this case, the government will 

further provide relaxation of 0.5 per cent 

in states’ borrowing limit under the 

FRBM Act

 

 

 

                        Good to Know 
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India: Rising Number of Innovations 

India has moved four places on 

the Global Innovation Index (GII) 2020 

to rank at 48 since 2019, to enter top 50 

league for the first time. 

This makes it the third-most innovative 

lower middle-income economy in the 

world, according to the report. India at 

the 48th place also retains the highest 

rank in the central and southern Asia 

region. 

Gross domestic expenditure on research 

and development (GERD) in India 

increased to $63.2 billion in purchasing 

power parity terms in 2017–2018, from 

$50.3 billion in 2014–2015, accounting 

for 2.9-per cent share in the world. 

GERD in India is mainly driven by the 

government sector, of which 45.4 per 

cent is the central government, 6.4 per 

cent state governments, 6.8 per cent 

higher education, and 41.4 per cent 

industry — with 4.6 per cent from public 

sector industry and 36.8 per cent from 

the private sector during the year. 

India is consistently improving in its 

ranking from last few years.  

Developing nations spend more on 

research and development, in return 

they innovate more. These innovations 

lead to higher income and better 

standard of living eventually. 

Source: WIPO Report 

 

The report 

The Global Innovation Index (GII) is an 

annual ranking of countries by their 

capacity for, and success in, innovation.  

 

The index is compiled by the World 

Intellectual Property Organization 

(WIPO), along with Cornell University 

and the INSEAD Business School. 

https://www.business-standard.com/topic/global-innovation-index
https://www.wipo.int/global_innovation_index/en/2020/
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The 2020 edition presents the latest 

global innovation trends and the annual 

innovation ranking of 131 countries. 

Theme of 2020- Who will finance 

innovation? 

The world economy is hit hard due to 

COVID-19 pandemic. The GDP, world 

over is contracting sharply. This implies 

that money spend on research and 

development by any nation will also 

contract, which eventually signifies that 

lesser the innovations, lesser will be the 

progress. 

 

Where India improved? 

India increased the most in three pillars:  

• Institutions (61, from 77 in 2019) 

• Business sophistication (55, from 

65 in 2019) 

• Creative outputs (64, from 78 in 

2019) 

Under institutions, the country’s rank on 

indicators, such as political and 

operational stability (from 91 to 83), 

government effectiveness (from 65 to 

55), and ease of resolving insolvency 

(from 95 to 47), improved remarkably. 

Under creative outputs, India increased 

its ranking by a combination of 

performance improvements and model 

changes. It gained 18 places in cultural 

and creative services exports to 21 and it 

ranked 31 on the new indicator on global 

brands, thanks to its 164 brands in the 

top 5,000, led by Tata Group. 

India also bettered its rank in both 

intellectual property payments (27, from  

 

29 in 2019) and research talent (38, from 

46 in 2019). 

Where India is lacking? 

India continued to lag in infrastructure, 

even as it moved up four notches to come 

in at 75, from 79 in 2019. Also, it lost 

seven places to move down to 60 in 

human capital and research, from 53 in 

2019. 

Vietnam continued to leave India behind 

by coming in at 42, topping the list of 

lower middle-income group. Ukraine 

came in second, improving its ranking to 

45, from 47 in 2019. Vietnam is 

considered as a competition for India 

because after the trade was, companies 

are shifting their base to other nations, 

preferring Vietnam over India due to 

poor infrastructure development in 

India

Top 5 Nations 

Switzerland

Sweden

United States of America

United Kingdom

The Netherlands
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Triple Bottom Line of Business 

“Hundreds of Amazon employees defied 

corporate policy to publicly criticize the 

company for failing to meet its “moral 

responsibility” in the climate crisis. More 

than 340 tech workers at Amazon used 

the hashtag #AMZNSpeakOut in public 

statements that condemn the company 

for not taking sufficient action on the 

climate crisis.” 

– The Gurdian, 27th June, 2020. 

Now suppose you are going to work for a 

company that you are truly excited about 

not because of great salary but because 

of honour. The company stands out of 

cut-throat corporate culture by the way 

the treat their suppliers, committed to 

environment and always look for their 

employees for their empowerment and 

betterment. Wouldn’t it be nice? Now 

this is not impossible rather can be 

achieved easily by one strategic 

approach, The Triple Bottom Line of 

Business. Now let’s dip into the concept. 

The Concept was first given by John 

Elkington in 1998 in his book, “Cannibals 

With Forks: The Triple Bottom Line of 

21st Century Business”. The term is 

called bottom line as this is the line 

measuring not only profit but also 

company’s impact on people and 

environment. In other words, it can be 

defined as meeting the needs of the 

present without compromising the 

ability of future generations to meet their 

own needs. 

 Fig: Diagrammatic representation of Triple Bottom Line of Business 
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The main Components of the concept are 

People, Planet, Profit. In ‘People’ part it 

includes all the people associated with 

the company, from supplier to CEO, 

everyone’s well-being is taken into 

consideration. The company offers 

proper working hours, incentives, health 

securities and other perks. Basically, in 

this context the organization will not 

exploit its human labour force. In 

‘Planet’ part the companies strive for 

sustainability, recognizing the fact that 

"going green" may be more profitable in 

the long run. But not only in just 

monetary terms but also they look at the 

entire life cycle of their actions and try to 

determine the true cost of what they're 

doing in regards to the environment. The 

main concept is different generations 

have different attitudes to work. While 

earlier generations may have tolerated 

impoverished conditions at work, people 

in generations X and Y are likely to be 

looking for more meaning. Unless they 

find this meaning, they'll move on. In 

‘Profit’ part the idea is that profits will 

help empower and sustain the 

community as a whole, and not just flow 

to the CEO and shareholders. 

Now the question is how TBL concept 

can be adopted by companies. One 

readymade example is DHL, the shipping 

giants. They have upgraded their 

delivery trucks to vehicles that are 

hybrid, more fuel-efficient or capable of 

running on alternative energy. Its 

‘GoGreen’ initiative streamlines logistical 

operations and has trucks take the 

shortest route. It captures 62% of its  

electricity from renewable energy and 

uses couriers on bicycles in many 

European countries, thus they are 

adopting the Planet part. It broadens its 

field by supporting U.N. disaster 

management efforts, helping airports get 

ready for natural disasters as completing 

the People and Profit part. They 

generally don’t keep their whole profit 

with themselves. They just distribute it 

to all the shareholders of planet earth. 

But the journey to become a TBL 

company is not easy. The major question 

is how social and environmental capital 

of a company can be measured. In people 

part there is questions like to whom, how 

many people? Do you apply it to 

employees? Their families? Suppliers? 

People near company buildings? How 

near? What is the value of reducing CO2 

emissions? How much employee well-

being will that flexible work policy 

create, and what is its worth? One 

solution would be to calculate the triple 

bottom line in terms of an index. There is 

no universal standard method for 

calculating the triple bottom line. Neither 

is there a universally accepted standard 

for the measures that comprise the three 

categories. Ultimately, triple bottom line 

calculations will be driven by 

stakeholders, subject matter experts and 

data availability, which will vary by 

company to company. 

By achieving the sustainability goals one 

organization can obtain the status of B-

corp. By analysing the current trend, it is 

clear that current generation is more 

environment cautious and this is one of a 
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                Good to know  

 

On average, the market performs the poorest in September. Since 

1950, the Dow has declined 1.1% and the S&P 500 has declined 

0.7% on average during the month of September. Since the 

Nasdaq was created in 1971, its composite index has fallen an 

average of 1% in September. 

 

  

 

 

 

 

parameter of their preference. Currently 

companies are evolving too. According to 

a recent report, India’s coal market share 

drops from 38% to 34% and wind-solar 

energy share raise from 4.5% to 9.4%. 

This trend is the basic indications of new 

normal. If companies do not evolve 

themselves, they will lose their own 

because in words of Greta Thunberg- 

“You are failing us. But the young people 

are starting to understand your betrayal. 

The eyes of all future generations are 

upon you. And if you choose to fail us, I 

say: We will never forgive you”. 

 

By Sayak Chakraborty 

PGDM (ABM) 2020-22 
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Consumer Brand Loyalty 

Brand loyalty is a pattern of consumer 

behavior when consumers become 

committed to brands and make repeat 

purchases for the same brands over time. 

Loyal customers tend to consistently 

purchase products of their favored 

brands inconsiderate of convenience or 

price (Though of course price is always 

going to play some factor in purchasing 

decision). Generally, those who are loyal 

to a particular brand do not purchase a 

substitute brand in case the preferred 

brand is unavailable. 

 

It is perceived by the customer that their 

preferred branded product will fulfill 

some kind of emotional appetite or 

physical need while evoking emotions 

during the process of purchasing & using 

it. This buying decision can either be 

conscious or unconscious, but such 

emotional involvement gives the 

customer unique contentment for 

buying superior products among the 

choices available. It is based upon trust 

that the brand fulfills the consumers. In 

case of unavailability of their preferred 

brands at a store, Loyal customers tend 

to search multiple stores for their 

preferred brands and are more likely to 

forego their purchase in case the brand is 

not available. 

 

Brand loyalty also arises a sense of 

belongingness to an individual in the 

form of social identification in a group of 

other loyal customers. In such cases, 

brands tend to become part of an 

individual`s identity or at least part of 

the identity they aspire. 

Social identification through preferred 

brands has also been found to increase 

feelings of pride and self-esteem. It is for 

the same reason that customer`s 

attraction to and identification with a 

brand tend to increase trust and word of 

mouth recommendations- the most 

valuable type of marketing 

communication and also make a 

customer invest more on them. 

 

To bolster such type of marketing 

companies, make significant efforts to 

facilitate brand loyalty. Businesses also 

attempt to leverage brand loyalty 

developed for a product to other 

products offered by the company in the 

hope to create brand loyalty for as many 

products as possible. For building such 

brand loyalty, businesses tend to launch: 

• Membership programs 

• Reward / Incentive programmes 

• User-Community engagement 

programs 

• Surveys 

• Competitions 

• Celebrity trials and brand 

ambassadors 

• Surprise/Pop up Launch events 

• Enterprise page promoting and 

engaging with the product 

• Quick support/advice by loyal 

customers themselves through 

forum community 

 

Such proactive business activities have 

proven to be remarkably effective in 
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surging the number of loyal customers in 

just a matter of time and even before the 

launch of their first products too. Like in 

the case of OnePlus smartphones – 

Whose consumer brand loyalty has shot 

to number 1 in India in just 5 years since 

their first product launch – The OnePlus 

One – following which the Brand loyalty 

has only been seeking growth to chart-

topping levels. 

 
 

For Businesses, brand loyalty is 

important for mainly the following 

reasons: 

• It considerably reduces the 

production costs because the 

sales volume is higher. 

• Companies with brand-loyal 

customers save a fortune towards 

product-marketing spends since 

loyal customers tend to 

recommend products that they 

like, which permits the company 

to either retain those earnings or 

to invest resources elsewhere. 

• Companies may use premium 

pricing that will increase profit 

margins. 

 

Consumer sentiments related to brand 

loyalty: 

• Customers like having a lot of 

options, but to many, the choice 

feels overwhelming & sometimes 

hard to manage. Choosing to buy 

the same products helps them 

avoid things like uncertainty, 

stress, and the uneasiness of 

making the wrong choice. 

• Choice supportive bias: 

Customer`s tendency to 

remember the good quality of 

brands they’ve chosen to like and 

forget all the bad aspects of them 

• To justify consistent purchases of 

a product, Loyal customers 

convince potential customers 

that your product has a 
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                Good to know  

 

In 2005, an inexperienced trader at a Japanese bank tried to sell 

one share of J-Com stock for ¥640,000. He accidentally sold 

640,000 shares for ¥1 each; the equivalent of selling $3 billion 

worth of shares for the price of $5,000. 

 

  

 

 

 

 

significant advantage over other 

products. 

• Customer`s psychology to people 

prefers things that are familiar 

also known as the mere 

exposure effect: the idea that 

simply being exposed to 

something, again and again, 

makes the user like it more. It is 

one of the big components of 

brand loyalty in the form of 

established habits. 

• Sunk cost fallacy – When 

consumers keep throwing money, 

time, or effort at something just 

because they’ve already put a lot 

of money, time, effort into it, Even 

if they might be better off with 

something else. 

 
By Dr. Rahul Shandilya 
PGDM (ABM) 2020-22 
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Startup Watch: Sickle Innovations:  

Founders – Nitin Gupta, Vinay Reddy 

Year - 2014 

Vision - At Sickle Innovations, we strive 

to become the trusted companion for 

farmers and labourers across India; 

doing our bit to help make farming 

profitable and financially sustainable. 

Mission - Develop innovative 

mechanisation solutions to improve 

conventional farming practices through 

Design-Thinking 

Headquarter – Ahmedabad  

Industry – Agtech 

Sickle Innovations started in 2014 by the 

encouragement of Centre for Product 

Design and Manufacturing and Indian 

Institute of Science Bangalore. Since in 

Indian demographic scenario, not the 

availability of farm labors, low profits 

and labor drudgery problems are 

encountered frequently, the aim of the 

startup involves developing innovative 

mechanization solutions through Design 

Thinking. The story of Sickle Innovations 

began with Nitin and his friend, Vinay 

Reddy, building a cotton-picking 

machine which ultimately got patented.  

Sickle Innovations is a farming solution 

company with a core focus on improving 

conventional farming practices through 

design intervention. They closely work 

with farming communities to identify the 
problems and challenges being faced by  

 

the agricultural sector and offer unique 
solutions. 

Core focus - Indian agricultural sector 

mostly comprising micro farms has been 

plagued by several problems such as 

dwindling crop harvests, increased 

labour costs and severe labour attrition. 

Sickle Innovations believe they can help 

farmers earn more by either reducing 

the input cost (in terms of labour) or by 

increasing the value of their produce. 

Prudent design intervention towards 

providing economic farming solutions 

for the micro farms remains our core 

focus. Their design approach is human 

centred and we are committed to 

maintaining the highest standards in 

evolving comprehensively field-tested 

design prototypes. 

“Sickle Innovations” won “FICCI 

Business Excellence Award” for the “Best 

Innovative Agri-Startup 2018″ at the 

International Conference & Business 

Excellence Awards for Innovations by 

Agri Startups” on November 16, 2018, at 
FICCI, Federation House, New Delhi. 
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Startup Watch: AADAR 

Ayurveda has long been a sustainable 
and healthy way of being which focussed 
on the medicinal and aromatic 
properties of herbs and natural 
ingredients. With the coming of Patanjali, 
FMCG sector has started to focus on 
ayurvedic ingredients in their shampoos, 
fairness creams, soaps etc. creating their 
own versions of “natural” products. 
According to a survey published in 2017, 
almost 77% of Indian households use 
one or the other ayurvedic product.  

 
It’s not just corporates, even the start-
ups are seeing an opportunity in 
Ayurveda products. Mumbai based 
AADAR is such a start-up.  Founded by 
IIT-B alumnus, Aadil Shah (who had 
earlier started Manch, an edtech venture 
he sold to Toppr in 2016), AADAR 
operates in the “Ayurveda-inspired” 
preventive healthcare space, and offers 
herb-based products to curb lifestyle 
ailments such as protein deficiencies, 
blood sugar, indigestion, cholesterol, and 
obesity. Going ahead, the startup plans to 
expand into health supplements, 
menstrual wellness, and skincare 
products too. 
 
The story behind  
The idea for Aadil to start a start-up 
focusing on natural ingredients has a 
personal story attached to it. In early 
2017, Aadil was misdiagnosed mild heart 
attack and it made him crazy. It was then 
his family members introduced him to 

natural remedies. As he researched more 
about Ayurveda, he realised it’s 
untapped potential in the consumer 
market.  
 
The beginning  
To start with, he started herb-based 
formulations in old age homes and 
charitable homes in Ahmedabad, his 
native place. He measured the impact of 
his drugs by asking hospitals to share 
their reports of patients. The feedback 
was overwhelming and that made Aadil 
trust in his new products. He consulted 
Ayurveda experts for their advice. By 
April 2017, he patented his formulations 
from IIT Bombay and secured an FDA 
license for his products. He launched his 
products in two cities – Mumbai and 
Ahmedabad – in association with 15-20 
doctors and several retailers.  
In June, it started selling on Amazon and 
then in Flipkart, Netmeds and Seniortiy. 
The same month, Aadil was joined by 
fellow IIT-B alumnus and former 
investment banker Pratul Mangal as co-
founder.  
 
Scaling up  
AADAR now claims that it is making an 
annual GMV of 15,000$ with monthly 
revenue growing at 40%. Every month 
around 600 orders are placed and 1,200 
units are sold. The start-up counts 3000 
“unique customers” with 30% repeat 
orders. Its digestive product (RE-LAX 
Digestive Wellness) has been the 
bestselling one so far. The YUVA-FIT 
Daily Fitness and JEEVANI Sugar Control 
tablets are popular too.
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Agri Quiz 
 
Q1. RBI's 'Payment and Settlement Systems in India : Vision 2019- 2021' looks at - 
1) 'Cash-lite society 
2) Cyber security and consumer protection 
3) Innovation and financial Inclusion 
4) All of the above  
 
Q2. The Chairmen of public sector banks are selected by the - 
1) Banks Board Bureau 
2) Reserve Bank of India 
3) Union Ministry of Finance 
4) Management of concerned bank 
 
Q3. Which International Organisation helps in prevention of money laundering ? 
1) World Bank 
2) IMF 
3) FATF  
4) All of the above 
 
Q4. How is the annual budget defined in the Indian Constitution ? 
1) Profit and loss statement 
2) Annual financial statement  
3) Statement of revenue and expenditure 
4) None of the above 
 
Q5. Domestic Systematically Important Banks (D-SIBs) is announced with the 
term - 
1) Too big to fail  
2) Too big to fall 
3) Too big to pass 
4) Too big to stop working 
 
Q6. Rupee denominated bonds issues by Indian companies in order to raise funds 
offshore are called - 
1) Convertible Bonds 
2) Global development 
3) Callable Bonds 
4) Masala Bonds  
 
Q7. The regulator of the insurance business in India is - 
1) PFRDA 
2) IRDA  
3) FMC 
4) SEBI 
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Q8. A Global Depository Receipt (GDR) is also known as - 
1) Commercial Depository Receipt (CDR) 
2) Inter Continental Depository Receipt (ICDR) 
3) International Depository Receipt (IDR)  
4) Domestic Depository Receipt (DDR) 
 
Q9. Which Indian State has been declared as the first 'Digital State' of India? 
1) Goa 
2) Maharashtra 
3) Kerala  
4) Karnataka 
 
Q10. Which of the following financial markets facilitates issue of new securities ? 
1) Secondary Market 
2) Spot Market 
3) Derivative Market 
4) Primary Market  
 
 
 
 
 

 

 
 
 
 

 
 
 
 
 
 
 

 

 

 

 

 

ANSWERS: 

1)(4) All of the above 

2)(2) IRDA 

3)(3) FATF 

4)(2) Annual financial statement 

5)(1) Too big to fail 

6)(4) Masala Bonds 

7)(2) IRDA 

8)(3) International Depository 

Receipt (IDR) 

9)(3) Kerala 
10)(4) Primary Market 
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Agri Scan 

August 1 

‘India can push up Agri exports to $70 billion’ 

Read more at: 

https://www.thehindubusinessline.com/todays-paper/tp-news/article32245701.ece 

 

August 2 

Monetary Policy: Will RBI try to rein in inflation or boost growth? 

Read more at: 

https://www.thehindubusinessline.com/money-and-banking/rate-cut-will-rbi-try-to-

rein-in-inflation-or-boost-growth/article32254433.ece 

 

August 4 

Vedanta to raise $1.5 billion via bonds to help fund India company’s delisting 

Read more at: 

https://economictimes.indiatimes.com/markets/bonds/vedanta-to-raise-1-5-billion-

via-bonds-to-help-fund-india-companys-

delisting/articleshow/77341493.cms?utm_source=contentofinterest&utm_medium=tex

t&utm_campaign=cppst 

 

August 5 

Axis Bank launches Rs 10,000 crore QIP 

Read more at: 

http://timesofindia.indiatimes.com/articleshow/77360274.cms?utm_source=contentof

interest&utm_medium=text&utm_campaign=cppst 

 

August 7 

RBI opens one-time window for companies 

Read more at: 

http://timesofindia.indiatimes.com/articleshow/77403162.cms?utm_source=contentof

interest&utm_medium=text&utm_campaign=cppst 

 

August 8 

DTAA: CBDT issues norms for alternative tax dispute resolution mechanism 

Read more at: 

https://www.thehindubusinessline.com/todays-paper/tp-news/article32301168.ece 

 

August 9 

How businesses can grow amidst Covid 

Read more at: 

https://www.thehindubusinessline.com/opinion/how-businesses-can-grow-amidst-

covid/article32310468.ece 

https://www.thehindubusinessline.com/todays-paper/tp-news/article32245701.ece
https://www.thehindubusinessline.com/money-and-banking/rate-cut-will-rbi-try-to-rein-in-inflation-or-boost-growth/article32254433.ece
https://www.thehindubusinessline.com/money-and-banking/rate-cut-will-rbi-try-to-rein-in-inflation-or-boost-growth/article32254433.ece
https://economictimes.indiatimes.com/markets/bonds/vedanta-to-raise-1-5-billion-via-bonds-to-help-fund-india-companys-delisting/articleshow/77341493.cms?utm_source=contentofinterest&utm_medium=text&utm_campaign=cppst
https://economictimes.indiatimes.com/markets/bonds/vedanta-to-raise-1-5-billion-via-bonds-to-help-fund-india-companys-delisting/articleshow/77341493.cms?utm_source=contentofinterest&utm_medium=text&utm_campaign=cppst
https://economictimes.indiatimes.com/markets/bonds/vedanta-to-raise-1-5-billion-via-bonds-to-help-fund-india-companys-delisting/articleshow/77341493.cms?utm_source=contentofinterest&utm_medium=text&utm_campaign=cppst
https://economictimes.indiatimes.com/markets/bonds/vedanta-to-raise-1-5-billion-via-bonds-to-help-fund-india-companys-delisting/articleshow/77341493.cms?utm_source=contentofinterest&utm_medium=text&utm_campaign=cppst
http://timesofindia.indiatimes.com/articleshow/77360274.cms?utm_source=contentofinterest&utm_medium=text&utm_campaign=cppst
http://timesofindia.indiatimes.com/articleshow/77360274.cms?utm_source=contentofinterest&utm_medium=text&utm_campaign=cppst
http://timesofindia.indiatimes.com/articleshow/77403162.cms?utm_source=contentofinterest&utm_medium=text&utm_campaign=cppst
http://timesofindia.indiatimes.com/articleshow/77403162.cms?utm_source=contentofinterest&utm_medium=text&utm_campaign=cppst
https://www.thehindubusinessline.com/todays-paper/tp-news/article32301168.ece
https://www.thehindubusinessline.com/opinion/how-businesses-can-grow-amidst-covid/article32310468.ece
https://www.thehindubusinessline.com/opinion/how-businesses-can-grow-amidst-covid/article32310468.ece


  

31 
 
 

 

August 11 

Why is everyone buying gold? That’s not a great sign 

Read more at: 

https://economictimes.indiatimes.com/markets/commodities/news/why-is-everyone-

buying-gold-thats-not-a-great-

sign/articleshow/77474785.cms?utm_source=contentofinterest&utm_medium=text&ut

m_campaign=cppst 

 

August 12 

Govt to make purchase of bio-fertilisers compulsory with urea to reduce use of 

chemicals 

Read more at: 

https://economictimes.indiatimes.com/news/economy/agriculture/govt-to-make-

purchase-of-bio-fertilisers-compulsory-with-urea-to-reduce-use-of-

chemicals/articleshow/77498479.cms?utm_source=contentofinterest&utm_medium=te

xt&utm_campaign=cppst 

 

August 13 

PM Modi set to unveil scheme to reward honest taxpayers 

Read more at: 

http://timesofindia.indiatimes.com/articleshow/77513246.cms?utm_source=contentof

interest&utm_medium=text&utm_campaign=cppst 

 

August 14 

Pulses witness uptrend 

Read more at: 

https://www.thehindubusinessline.com/markets/commodities/pulses-witness-

uptrend/article32355909.ece 

 

August 17 

RIL in talks to buy Urban Ladder, Milkbasket: Report 

Read more at: 

https://www.thehindubusinessline.com/companies/ril-in-talks-to-buy-urban-ladder-

milkbasket-report/article32372076.ece 

 

August 19 

India-Japan-Australia supply chain in the works to counter China 

Read more at: 

https://economictimes.indiatimes.com/news/economy/foreign-trade/india-japan-

australia-supply-chain-in-the-works-to-counter-

china/articleshow/77624852.cms?utm_source=contentofinterest&utm_medium=text&

utm_campaign=cppst 
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August 20 

Food delivery services like Zomato, Swiggy regain 80% of pre-Covid sales: Survey 

Read more at: 

https://economictimes.indiatimes.com/small-biz/startups/newsbuzz/food-delivery-

services-like-zomato-swiggy-regain-80-of-pre-covid-sales-

survey/articleshow/77646518.cms?utm_source=contentofinterest&utm_medium=text

&utm_campaign=cppst 

 

August 21 

Rice prices increase as exporters grapple with floods, coronavirus 

Read more at: 

https://www.thehindubusinessline.com/economy/agri-business/rice-prices-increase-

as-exporters-grapple-with-floods-coronavirus/article32409675.ece 

 

August 23 

FPIs remain positive on Indian markets; invest Rs 41,330 crore in Aug so far 

Read more at: 

https://economictimes.indiatimes.com/markets/stocks/news/fpis-remain-positive-on-

indian-markets-invest-rs-41330-crore-in-aug-so-

far/articleshow/77702857.cms?utm_source=contentofinterest&utm_medium=text&ut

m_campaign=cppst 

 

August 24 

How the coronavirus pandemic has changed the lives of working women 

Read more at: 

https://economictimes.indiatimes.com/wealth/plan/how-the-coronavirus-pandemic-

has-changed-the-lives-of-working-

women/articleshow/77688497.cms?utm_source=contentofinterest&utm_medium=text

&utm_campaign=cppst 

 

August 25 

FPOs seek MAT exemption to realise ‘full benefit’ 

Read more at: 

https://www.thehindubusinessline.com/todays-paper/tp-agri-biz-and-

commodity/article32434252.ece 

 

August 26 

Time for fiscal policy to revive growth 

Read more at: 

https://www.thehindubusinessline.com/todays-paper/tp-

opinion/article32442499.ece 
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August 28 

Bankers raise alarm over negative returns 

Read more at: 

https://economictimes.indiatimes.com/industry/banking/finance/banking/bankers-

raise-alarm-over-negative-

returns/articleshow/77795934.cms?utm_source=contentofinterest&utm_medium=text

&utm_campaign=cppst 

 

August 29 

Income from investments in rental housing for lower income groups to be 

exempted from income tax 

Read more at: 

https://economictimes.indiatimes.com/news/economy/policy/income-from-

investments-in-rental-housing-for-lower-income-groups-to-be-exempted-from-income-

tax/articleshow/77813180.cms?utm_source=contentofinterest&utm_medium=text&ut

m_campaign=cppst 

 

August 31 

Q1 GDP: A reminder of the economic cost of lockdowns 

Read more at: 

https://www.thehindubusinessline.com/opinion/editorial/q1-gdp-a-reminder-of-the-

economic-cost-of-lockdowns/article32489767.ece 
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