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Brand Sentiment Analysis: Why is it necessary for the 

brands? 

 

A brand is alive as long as its heart is 

beating, i.e. its customers need it and they 

remember it. To measure a brand’s health 

from time to time is very important, for the 

brand to survive sustainably for a long 

period. How do we do this? Is there any 

doctor who can measure a brand’s health? 

No! But there is a doctor like a tool that 

does the work for us i.e. ‘Sentiment 

Analysis’ – the way to track the heartbeat 

of a brand. 

 

What is the Sentiment Analysis? 

 Sentiment Analysis is the way to 

measure the attitude, emotion, and the 

tone of the customers towards a brand, 

through their online written (reviews, 

comments, likes, mentions, etc.) content. It 

is also known as emotion AI or opinion 

mining. It includes data mining, 

processing the data obtained, understand 

the public opinion, and giving out 

valuable suggestions or results, which can 

be used to understand a brand’s health or 

performance. 

 

 

 

 

 

 

 

 

 

 

 

 

 

How does it work? 

The best and the easiest way for sentiment 

analysis is to opt for the media monitoring 

tools like Hootsuite Insights, Rapid Miner, 

Talkwalker’s Quick, Lexalytics, Social 

Searcher, Brandwatch, Social Mention, 

Sentiment Analyser, and many more. 

 The reason to go for these is that 

customers often express their views about 

the brand on social media platforms 

(comments, reviews, mentions, etc.) so it 

is impossible to manually pick out all the 

mentions about your brand and analyze 

them for the customer opinion or emotion 

towards the brand. Instead, these tools 

analyze all the mentions of your brand on 

“Highlights” 

According to a research report of 

2019 by PwC, no company in the 

market is immune to crisis. 69% of 

the participants in their survey have 

experienced a crisis in the past 5 

years. Sentiment analysis can play 

two important roles in the crisis. 

 

Tracking the sentiments after big 

interviews and articles by key 

people in the company, help the 

company to understand the people’s 

reception of these things. 
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social media and give you insights about 

your brand’s position in the customer’s 

eyes. The sentiment is captured in the 

form of positive, negative, or neutral. 

For example: 

“I like the new packaging of the biscuits” – 

Positive 

“The new packaging of the biscuits is pathetic” 

– Negative 

“I am not sure if I like the new packaging of 

the biscuits” – Neutral 

 

 But even these have certain 

limitations like human sarcasm cannot be 

correctly interpreted by computers. The 

output won't be 100% accurate but will 

give the trend of the customer's sentiment 

towards the brand. 

Why is it important for the brands? 

 Knowing the customer’s sentiment 

towards our brand will help us make 

better decisions to improve our brand’s 

perception and reception among the 

customers. Following are the areas of 

business where sentiment analysis will be 

of great benefit: 

 Brand customer reviews 

 Detection and mitigation of the 

crisis 

 Campaign performance analysis 

 Key people of the company 

 Competitive analysis 

 

1. Brand customer reviews 

 Social media platforms like 

Facebook, Twitter, Instagram, etc. contain 

reviews, ratings, opinions, etc. about 

brands, products, people, and mention 

whatnot. It happens many times that 

people comment on the feedback for a 

product or a brand but fail to tag the 

concerned company. In such cases, the 

companies often miss out on the feedback 

from these customers. In such cases 

sentiment analysis tools are the saviors, 

they perform data mining and find out all 

the mentions about your brand, which will 

give you insights about your brand's 

perception. If the majority of the mentions 

are negative, then the company will have 

to work on finding the problem and fixing 

it, to not lose their customers. 

2. Detection and mitigation of the 

crisis 

 According to a research report of 

2019 by PwC, no company in the 
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market is immune to crisis. 69% of the 

participants in their survey have 

experienced a crisis in the past 5 years. 

Sentiment analysis can play two 

important roles in the crisis. 

 Firstly, it can be a reliable indicator 

of a company’s upcoming crisis. When the 

company receives the majority of the 

sentiment as negative, it can start 

preparing on its crisis management 

strategy or implement the one if it already 

has, to avoid further damage to the brand. 

 Secondly, if the brand is already in 

the middle of a crisis, then it shows 

whether the mitigation efforts are working 

out or not. If the sentiment trend starts 

moving from negative to neutral and later 

positive, then the mitigation strategy is 

effective, or else will have to change the 

strategy accordingly. 

3. Campaign performance analysis 

 Is your ongoing campaign for your 

target customer, effective or not? 

Sentiment analysis can answer this 

question. By tracking the customer's 

sentiments on social media during the 

campaign, can give you valuable insights 

to make necessary changes in the ongoing 

campaign to make it a success. 

4. Key people of the company 

 Monitoring the mentions about the  

 

 

key people of the company is as important 

as monitoring the mentions of the brand. 

 It happens sometimes that an 

interview with the company’s CEO can 

bring about drastic changes in the sales of 

the brand. So, tracking the sentiments after 

big interviews and articles by key people 

in the company, help the company to 

understand the people’s reception of these 

things. 

5. Competitive analysis 

 In a competitive market, tracking 

the sentiment towards the competitor’s 

brand is as important as tracking 

sentiment for our brand. This will help in 

a lot of ways. You can compare the 

sentiments analysis of your brand with 

that of the competitors and if any lacuna, 

can understand the relative shortcomings 

and correct them to offer better services 

and products. Sometimes when the 

customers have a negative sentiment for 

the competitor’s brand, we can pitch in 

and recommend our brand to the 

customers. Competitive analysis will 

provide both learnings and opportunities 

for our brand improvement. 

 To sum up, customer sentiment 

analysis for a brand is a great tool, which 

provides one with valuable insights to 

understand one’s brand perception 

among the people and further improve 

for better reception of one’s brand 
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Mergers & Acquisitions: COVID Boost to 

Consolidation Among Indian EdTech Sector 

 

Mergers and acquisitions have become the 

new norm of the corporate world in recent 

times. Companies are actively involved in 

mergers and acquisitions domestically as 

well as internationally. The increased 

global competition is the primary force 

driving the companies to adopt M&A as a 

strategic tool to grow quickly. 

Globalization has institutionalized the fact 

that a company can’t stay in the top league 

if it is growing internally. It has to combine 

with others to catch up its internal growth. 

Different strategic motivations have been 

responsible for bringing paradigm shifts 

in M&A strategies of the companies. These 

strategic motivations are greatly affected 

by the macro economic environment of a 

nation. So, it is quite evident that the 

recent shift in M&A strategies of different 

companies is the result of the economic 

downturns caused by COVID-19. 

COVID-19 and M&A Strategies: 

 -50.3%, -39.3%, -23.3%. These are 

the respective GDP contractions in 

construction, manufacturing and mining 

sector in India during Q1 of 2020. These 

unprecedented numbers are the result of 

the economic fallout caused by the 

dreading COVID-19. Due to the economic 

devastation caused by the pandemic, 

companies are either abandoning their 

investment plans or changing their 

targeted sectors. This has led to dearth 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

of funding in some sectors whereas some 

niche sectors of the economy have come to 

the limelight. According to a report by 

Refinitiv, India Inc's M&A deals fell to a 3 

year low of $38.1 billion in the first half of 

2020, a 14.1 per cent decline compared to 

the first half of 2019. In the first half of 

2020, out of all deal categories like 

inbound, outbound and domestic, the 

greatest M&A deal activity was witnessed 

“Highlights” 

Globalization has institutionalized 

the fact that a company can’t stay in 

the top league if it is growing 

internally. It has to combine with 

others to catch up its internal growth. 

 

Telecommunications, Financials, 

Healthcare, EdTech and Consumer 

staples are some of the sectors which 

have experienced an upward trend 

in the M&A activities during the last 6 

months. 

 

The Ministry of Human Resource 

development estimated in June 2020 

that EdTech expenditure would 

cross $10 trillion by 2030. Start-up 

data research firm Tracxn has 

reported that in the first six months 

of 2020 seven ed-tech companies 

were acquired. 
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in the domestic category which recorded 

179 deals compared to 38 inbound and 24 

outbound deals. The activity in the 

domestic category accounted for 64% of 

the overall deal activity; amounting to 

$11.9 billion of the total $22.8 billion seen 

in the first half of 2020. 

Telecommunications, Financials, 

Healthcare, EdTech and Consumer staples 

are some of the sectors which have 

experienced an upward trend in the M&A 

activities during the last 6 months.  

Expanding Indian EdTech Industry: 

The Fourth Industrial Revolution, led by 

COID-19, has helped India to shine on the 

global digital map and offered a boost to 

the start-up economy. While sectors like 

health, finance and logistics witnessed 

significant adoption in recent times, the 

EdTech sector also made strides offering a 

new way to learn. In the last 5 years, 4,450 

EdTech companies have been launched in 

India of which 25% have already failed, 

mainly attributed to a deeply 

decentralized and fragmented educational 

system and a general adverseness to 

change, but the pandemic and subsequent 

lockdowns have transformed the entire 

learning process. Students across the 

country are suddenly forced to move their 

learning online. This has not only made 

schools pivot to meet this new way of 

learning, it has also given a golden 

opportunity to EdTech companies for 

expansion. The Ministry of Human 

Resource development estimated in June 

2020 that EdTech expenditure would cross 

$10 trillion by 2030. The other factors 

responsible for the tremendous growth of 

the EdTech sector are significantly lower 

costs for delivering education at scale 

online, increased internet and smartphone 

penetration and a large untapped 

consumer base.  

M&A in Indian EdTech:   

Start-up data research firm Tracxn has 

reported that in the first six months of 2020 

seven ed-tech companies were acquired. 

This is higher than the four buyouts that 

happened during the same period last 

year but these deals are different from the 

previous year because these are more 

focused on consumer-facing ed-tech, as 

against business-to-business online 

training deals of last year.  

Over-flowing War chests: 

This acquisition trend is fuelled by the 

over-flowing war chests that companies 

like Byju’s have created. Till August, 

Byju’s had raised over $500 million from 

its existing investors- Bond, General 

Atlantic, and Tiger Global. On August 26, 

it had raised over another $122 million 

from Israeli-Russian millionaire Yuri 

Milner’s DST Global. With a valuation of 

$11 billion, Byju’s has become the most 

valued EdTech company in the whole 

world and it is striving to become the most 

valued Indian start-up after taking over 

the online payment’s behemoth Paytm 

(currently valued at $16 billion).  Also, its 

competitor Unacademy raised $150 

million from Facebook and General 

Atlantic in February. On September 2, it 

entered the coveted unicorn club after  
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raising $150 million in a round led by 

Japanese Investing giant Softbank. 

Road ahead: 

Most experts believe that most of these are 

old deals which are coming to fruition 

now with an accelerated speed in light of 

Covid-19. All the stakeholders were 

already shifting to the digital platforms 

but COVID-19 has led to faster transition. 

The largest player in the K-12 segment, 

Byju’s, attracted over 15 million new 

students to its platform. In July, the 

company had clocked over $68 million in 

revenue. STEMROBO Technologies 

owned coding platform “Tinker Coders” 

registered 50,000 free users and 3,000 paid 

users in India and abroad in the last few 

EdTech acquisitions in India during first half of 2020 

Start-up Description 
Founding 

year 
Acquired by 

Month of 

acquisition 

OnlineTyari 

Multi-lingual test 

preparation 

platform 

2014 embibe.com February 

Delhi School of 

Internet 

Marketing 

Training provider 

for digital 

marketing 

2011 digitalvidya.com February 

Kreatryx 

Online and offline 

GATE and IES 

preparation 

2014 unacademy.com March 

Codechef 
Programming 

platform 
2018 unacademy.com June 

PrepLadder 

Post-graduate 

medical entrance 

exam preparation 

platform 

 unacademy.com July 

WhiteHat Jr. 

Helps kids aged 6 

to 14 years build 

commercial-ready 

games, animations 

and apps online 

using the 

fundamentals of 

coding 

2018 Byju’s August 

LabInApp 

Offers lab-like 

simulations for 

science students on 

a mobile app. 

2014 Byju’s September 
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months. With the sector gaining from the 

Covid-19 lockdown and the resulting shut 

down of educational institutions, the 

funding and M&A activity is expected to 

continue in the short to medium term 

period. upGrad, an online higher 

education platform, has already 

earmarked ₹50 crore for two or three 

acquisitions in the fiscal year 2021. Also, 

India’s New Education Policy which was 

approved on July 29, pushes for digital 

education in the K-12 space. So, as the 

market matures and consolidation picks 

up, the 300-plus EdTech start-ups in India 

need to devise ways to stand out in the 

crowd.  

 

 

 

  

According to the IIFL Wealth Hurun India Rich List 2020, Reliance 

Industries (RIL) Chairman Mukesh Ambani has gained ₹90 crore per hour 

or ₹1.5 crore per minute, since the March lockdown. Ambani’s wealth has 

surged 73% this year to ₹6.58 trillion and he retains the richest Indian title 

for the ninth consecutive year. He is also the richest individual in Asia. His 

wealth is bigger than the combined wealth of the next 5 on the list. 

Brain Bulb Facts 
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Microfinance: Boon for Entrepreneurs from poverty 

traps 

 

The idea of Entrepreneurship is always 

been like “it needs money to make 

money”. But most of the research findings 

reveal that microfinance has great 

transformative impacts helpful for the 

entrepreneurs – especially those who 

without it were stuck in a poverty trap.                                                                         

 Poverty has been a major issue in 

the economic development. It is very hard 

to grow from a very low level of income. If 

we start with more wealth, the scope for 

rapid growth would expand dramatically. 

The concept of poverty traps is that a 

short-term inclusion of investment or aid, 

sometimes referred to as a ‘Big Push’, 

which might help in moving one out of 

poverty and also higher income will 

always be self-sustaining. It means that it 

is important to notice whether poverty 

traps exist, or poverty persists for other 

reasons, which requires different 

solutions.                                                                          

 If we see a trend, people with low 

income levels also have low income 

growth rates, it might be because they are 

in a poverty trap, but it can also be because 

of another factor that is causing both the 

level and the growth rate to be low, such 

as differences in skills. 

Poverty traps importance for 

microenterprises in the context of micro-

finance:                                                                         

A cloth entrepreneur with some financial 

support to buy a sewing machine can do 

 

 

 

 

 

 

 

 

 

 

 

more productive work than that works 

with bare hands. Microfinance helps poor 

households to borrow more than they 

could otherwise borrow, at lower interest 

rates – it might allow them to escape from 

a poverty trap and might even have 

transformative effects. But when seen in 

short to medium run, on average, 

microfinance does not lead to dramatic 

reductions in poverty, or dramatic 

increases in income or consumption  

Why the task of identifying poverty traps 

is challenging? 

 Here we need to identify a reason 

why the search for poverty traps has been 

challenging. To name one thing might be a 

poverty trap for some people, but not 

others. Some entrepreneurs might not 

“Highlights” 

Without the help of microfinance, 

talented but low-wealth 

entrepreneurs are unable to invest in 

a new, more productive technology 

and therefore remain stuck operating 

a traditional, less efficient technology 

instead. 

 

It is observed that microfinance 

helps existing businesses to grow and 

become more profitable and also 

encourages entry for businesses with 

lower potential profitability 
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have the skills to improve their businesses 

to larger & more efficient ones, others 

might not have the desire and remaining 

might not even want a business. There is 

also an issue where abundant credit might 

facilitate the entry of new, low- 

productivity business.  There is a situation 

where some entrepreneurs may already be 

out of the poverty trap, while others may 

be so poor that microcredit is not enough 

to help them escape.  It is observed that 

microfinance helps existing businesses to 

grow and become more profitable and 

also encourages entry for businesses with 

lower potential profitability. 

 We observe that some 

entrepreneurs are indeed stuck in a 

poverty trap. Without the help of 

microfinance, talented but low-wealth 

entrepreneurs are unable to invest in a 

new, more productive technology and 

therefore remain stuck operating a 

traditional, less efficient technology 

instead. Think again of the poor cloth 

entrepreneur who cannot afford to buy a 

sewing machine. A cloth entrepreneur 

who could already afford the sewing 

machine could use a microfinance loan to 

purchase better fabric, hire an assistant, or 

put a better sign outside her shop. This is 

how microfinance helps. 

Implications for micro lenders 

 It is observed that microfinance has 

shown meaningful, potentially 

transformative impacts for some 

entrepreneurs – especially those who, 

without microfinance, were stuck in a 

poverty trap. For other entrepreneurs the 

effect is very small. Apart from this 

microcredit induces some less-productive 

businesses to enter. Therefore, it suggests 

that micro lenders should consider more 

screening of entrepreneurs in order to 

provide some larger loans. This limiting of 

screening helps micro lenders to reduce 

costs, but it has a major downside like not 

channeling credit to where the effects 

would be largest. 

 

New Debit & Credit Card Rules by RBI 

a) Cardholders will be able to enable or disable the NFC facility 

b) Long unused cards will be blocked by banks 

c) Consumers can set up a limit on their credit and debit cards 

d) Users will be able to register preferences for all transactions 

e) Banks can deactivate and rescue cards anytime 

Brain Bulb Facts 
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Airtel IQ and Cloud Communications Market

 

Indian Cloud Communication Market is 

estimated to be worth $ 1 billion and is 

growing close to 20% annually. 

 Airtel enters a $1 billion cloud 

communications market with the launch 

of business-centric “Airtel IQ” and claims 

to be the country’s largest player in the 

B2B connectivity space and serves over 

one million businesses. 

 To understand this, one needs to 

know about the following terms: 

Airtel IQ? 

 Airtel IQ is a cloud-based Omni-

channel communications platform that 

enables brands to deepen engagement 

with customers, through timely and 

secure communication.  

 Airtel IQ eliminates the need for 

multiple communication platforms for 

different channels. With just a slice of 

code, businesses can embed 

communication services such as voice, 

SMS, IVR in their applications, and digital 

properties across desktop and mobile, all 

through a unified platform. Citing an 

example of a customer ordering food 

through an online platform and calling the 

delivery agent to find out the status of the 

order, the telecom major said that the 

entire communication is orchestrated 

seamlessly and securely over Airtel IQ. 

The communication is encrypted and all 

mobile numbers are masked. 

 

 

 

 

 

 

 

 

 

 

 

India’s big brands such as Swiggy, 

Justdial, Urban Company, Havells, Dr. Lal 

Path Labs, and Rapido have signed up as 

customers for Airtel IQ during the beta 

phase. 

Cloud communications? 

Cloud communications is the blending of 

multiple communication modalities. 

These include methods such as voice, 

email, chat, and video, in an integrated 

fashion to reduce or eliminate 

communication lag. Cloud 

communications is essentially internet-

based communication. The storage, 

applications, and switching are handled 

and hosted by a third party through the 

cloud. Cloud services are a broader aspect 

of cloud communication. These services 

act as India’s big brands such as the 

“Highlights” 

Airtel enters a $1 billion cloud 

communications market with the 

launch of business-centric “Airtel IQ” 

and claims to be the country’s largest 

player in the B2B connectivity space 

and serves over one million 

businesses. 

 

India’s big brands such as Swiggy, 

Justdial, Urban Company, Havells, 

Dr. Lal Path Labs, and Rapido have 

signed up as customers for Airtel IQ 

during the beta phase. 
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the primary data center for enterprises, 

and cloud communications is one of the 

services offered by cloud service 

providers. 

The need for cloud communications has 

resulted from the following trends in the 

enterprise: 

 Distributed and decentralized 

company operations in branch and 

home offices 

 Increase in the number of 

communication and data devices 

accessing the enterprise networks 

 Hosting and managing IT assets and 

applications 

 

 

 

 

 

 

 

 

 These trends have forced many 

enterprises to seek external services and to 

outsource their requirement for IT and 

communications. The cloud is hosted and 

managed by a third party, and the 

enterprise pays for and uses space on the 

cloud for its requirements. This has 

allowed enterprises to save on costs 

incurred for hosting and managing data 

storage and communication on its own. 

 

Omnichannel VS. Multichannel? 

 

 

 

  

 

 Multichannel retail (i.e., “many” 

channels), revolves around your product 

and lets customers engage and purchase 

natively wherever they shop but often 

treats channels as silos independent from 

one another. Each channel in a 

multichannel strategy exists as a separate 

purchase opportunity. 

 Omnichannel retail (meaning “all” 

channels) revolves around your customer 

and creates a single customer experience 

across your brand by unifying sales and 

marketing that accounts for the spillover 

between channels.  

 Customers want to be able to 

interact with the brand: 

 Online 

 Through Social media 

 On his phone 

 Or in-store and he want each of 

these interactions to be unified. 

 Today’s consumer will script their 

own journeys across the multiple channels 

and touchpoints, and every one of them 

matters. Forcing a customer to stick to a 

single channel or making them start at the 

beginning when switching channels 

creates friction and impacts the customer’s 
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experience. Omnichannel makes this 

multichannel interaction unified. 

Example of omnichannel: Retail done 

right 

 Starbucks uses an omnichannel 

funnel to drive in net-new and increase 

loyalty over time.  Their funnel works 

something like this:   

 A new customer goes into a store 

after seeing an ad, getting a gift 

certificate, etc.  

 They order and check out quickly 

while taking in the full experience  

 Their purchase likely signs them up 

for a newsletter – and the newsletter 

contains multiple coupons offering 

discounts for in-store purchases 

 After using a couple of those 

coupons, the customer is prompted to 

join their rewards program, which 

has even more discounts and makes 

checkouts even easier 

 

 

 

 

  

 Banking Industry: The Indian banking system has of 27 public sector 

banks, 21 private sector banks, 49 foreign banks, 56 regional rural banks, 

1,562 urban cooperative banks and 94,384 rural cooperative banks 

 BSE has become the fastest exchange in the world with a median response 

time of 6 microseconds. 

 India has the highest number of companies listed on the stock exchange. 

5615 companies as of 2017. 7000+ as of now. 

 At one point in time, the Rupee was the currency of other countries such 

as Bahrain, Oman, Kuwait, Qatar, Kenya etc 

Brain Bulb Facts 
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How CSR helps to improve Brand Equity? 

 

Corporate Social Responsibility nowadays 

becomes an integral part of the business. 

In the last few years, it has gained 

momentum. The top companies in India 

are spending more than the prescribed 

value. In this pandemic period, many 

companies through its CSR activities help 

the who were in need and got the goodwill 

from the crores of the people in the 

country. Companies showing that they 

have a strong social responsibility policy 

in place has been seen as a very effective 

way of generating positive press for 

companies. It attracts more attention from 

the digital world and the world gets to 

know about the ‘Good Work” you are 

doing. Over the years, social responsibility 

has proven itself to be a valuable link in 

companies’ business strategies, which is 

why even the largest companies in the 

world spend millions annually on CSR. 

 Corporate Social Responsibili-ties 

encompasses all the practices put in a 

place by companies to uphold the 

principles of sustainable development. 

Responsible organization means that 

companies need to be economically viable, 

have a positive impact on society and 

respect and preserve the environment. 

CSR has the following benefits: 

 Tax exemption 

 Social cause  

 Earn goodwill 

 Target consumers 

 

 Pass outright message about the 

product 

The company can achieve the follow-ing 

things through CSR: 

 Advertise its behaviour 

 Increase the market share 

 Alignment of Business operations 

with social values 

 Differentiate their product from 

others 

 To boost profits 

While deciding CSR activities we should 

think about the following point: 

 Appease to the stakeholder 

 Environmentalist  

 Shareholder 

 Consumers 

 Labour Activist 

Corporate Social Responsibility beg-ins 

with an assessment of the following 

aspects of each business: 

 Customers 

 Suppliers 

 Environment 

 Communities  

 Employees 

Building Brand Awareness: 

 Building brand awareness relates 

to customers recall and recognition of the 

brand. Acts of CSR should increase the 
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level of recognition of a brand. Brand 

awareness is not only about customers 

knowing the brand name and having 

previously seen the brand, perhaps even 

many times. It is more than that it involves 

linking the brand-the brand name, logo, 

symbol, and so forth to certain 

associations in memory. There are two key 

dimensions in which brand awareness can 

be distinguished: Depth of brand 

awareness refers to how easily customers 

can recall or recognize the brand; breadth 

of brand awareness refers to the range of 

purchase and consumption situations in 

which the brand comes to mind.  

 

Enhancing Brand Image: 

 Enhancing brand image relates to 

what is the position of the brand in the 

mind of the customers. Enhancing brand 

image involves creating brand meaning 

and what the brand is characterized by 

and should stand for in the minds of 

customers. Several types of associations 

related broadly to more functional, 

performance-related considerations or 

more abstract, imagery-related 

considerations may become linked to the 

brand. In particular, to create brand 

equity, the brand must have some strong, 

favourable, and unique brand 

associations. 

Establishing Brand Credibility: 

 Kevin Keller and David Aaker 

describe brand credibility in terms of 

expertise, trustworthiness, and likability; 

all three of these factors could be seen as 

products of corporate social 

responsibility. People are loyal towards 

the brand which is in line with their value 

and beliefs. CSR activities help to relate 

customers with their value and belief. 

Your CSR activities help to show your 

trustworthiness, honesty and sincerity 

which increases the credibility of the 

brand. 

Evoking Brand Feelings: 

 Positive feelings are related to 

social approval and self-respect. When 

customers you're your brand and it gives 

them a sense of pride and accomplishment 

is the major achievement of the brand. 

Brand associate with the stories is always 

successful to evoke the feelings of the 

customer. If a brand doing CSR activities 

which related to its values then brand gets 

more engagement of the customers. 

Creating a Sense of Brand Comm-unity: 

 A sense of brand community 

relates to the establishment of affiliation 

with the brand and others related to it. The 

CSR activities if working for the specific 

Six ways in which corporate social 

responsibility can help an organiz-

ation build brand equity: 

1. Building brand awareness 

2. Enhancing brand image 

3. Establishing brand credibility 

4. Evoking brand feelings 

5. Creating a sense of brand 

community 

6. Eliciting brand engagement 
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community it creates affiliation of the 

community towards the brand. CSR 

initiatives help not only to attract local 

communities but to attract communities 

all over the globe. 

Eliciting Brand Engagement: 

 Brand engagement relates to a 

situation where customers are enticed to 

invest their time and resources concerning 

the brand and company activities. 

Involving the customers as a volunteer in 

the CSR activities which increases the 

engagement of the customers and 

increases the loyalty towards the brand. 

The good work is done by the company is 

seen by the customer on the social media 

which also increases the engagement of 

the customer towards the brand. 

Top 10 Indian companies for CSR in 

2020 

 

 

 

 

 

Sr. 
No. 

Name of the Company Name of the CSR Activities 

1. Infosys Limited 
✓ Biomass Cook Stove Project 
✓ Midday Meals 
✓ Rural Development Project 

2. TATA Steel 
✓ 1000 Schools Project 
✓ Project Mansi 
✓ Mission 2020 For Agricultural Development 

 

3. Coca Cola 
✓ Alag Karo Har Din Teen Bin 
✓ Veer 
✓ Support My School Campaign 

4. Mahindra & Mahindra 

✓ Mahindra Pride Schools 
✓ Lifeline Express 
✓ Project Hariyali 
✓ Swachh Bharat Swachh Vidhyalaya 

Programme 
✓ Wardha Farmer Family and Krishi Mitra 

Project 
✓ Project Nanhi Kali 

5. ITC Limited 

✓ Social Forestry 
✓ E-Choupal 
✓ Women Empowerment Programme 
✓ Primary Education 
✓ Health and Sanitation 
✓ Well-Being Out of Waste Initiative (Wow) 



 
 

 
© Grey Matters | 17  

 

THE NEW BULLS – INCREASE IN RETAIL INVESTORS 

 

Hemmed in by the world’s strictest stay-

at-home measures Mr. Gupta, owner of a 

general store in Mumbai, has begun to 

dabble in the nation’s equities. He had 

been thinking about it in the past few 

months, but had a busy schedule, who 

split Rs 180,000 between a couple of stocks 

over the past month. “There was no better 

opportunity than this to open a trading 

account.” Gupta joined a growing 

contingent of individuals across the globe 

who are getting their feet wet in the stock 

market as social-distancing rules keep 

them at home. About 1.2 million new 

accounts were opened with the Central 

Depository Service (India) Ltd in March 

and April, up from a combined 900,000 in 

the first two months of the year, according 

to the Mumbai-based share depository. 

  A Retail investor is someone who 

buys and sells equity shares, commodity 

contracts, mutual funds, or exchange 

traded funds (ETFs) through traditional or 

online brokerage firms or other types of 

investment accounts. 

  SEBI law defines retail individual 

investors as an investor who applies or 

bids for securities of or for a value of not 

more than Rs 2,00,000 in an IPO and buys 

or holds shares worth less than Rs 2,00,000 

in a stock. Since their purchasing power is  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

small, retail investors often have to pay 

comparatively higher fees for their 

transactions. SEBI, the market regulator, 

constantly forms and amend laws to 

protect retail investors. They are also 

barred from investing in certain riskier 

securities. 

  Retail traders make up 

nearly 25% of the stock market following 

 

“Highlights” 

Retail traders make up nearly 25% of 

the stock market following COVID-

driven volatility, the group made up 

just 10% of the market in 2019. 

 

Retail investors have also stepped up 

their participation in the equity 

market. Retail turnover has increased 

to about 57% of the average cash 

volumes on the exchanges in the first 

quarter FY21, according to brokerage 

firm Motilal Oswal Financial 

Services. 

 

Mobile-based trading is largely done 

by retail investors who don’t rely on 

sophisticated trading models or 

algorithms. Brokers have been 

chasing this category of investors, 

particularly from smaller cities. 
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COVID-driven volatility, the group made 

up just 10% of the market in 2019. The 

proportion steadily climbed as brokers 

slashed commission the sharp rise in 

trading turnover in the past few months 

has boosted stocks. Since 1 April this year, 

the Nifty 50 gained 29.48% to hold the 

11000-mark. The Nifty Mid-Cap 100 and 

the Nifty Small-Cap 100 have gained 

31.78% and 37.08%, respectively.  

 

  

 

 

 

 

 

  Retail investor turnover on the 

bourses has sharply increased even as 

overall cash volumes have swelled. Retail 

investor turnover in the first quarter of the 

current fiscal has shot up 78% from the 

year-ago period to ₹33,731 crore in the 

cash segment. The number of Demat 

accounts have also jumped by 2.9 million 

from January this year till May. As more 

investors flock to equity markets, shares of 

listed brokerages surged in the last three 

months. ICICI Securities, IIFL Securities 

Ltd., 5paisa Capital Ltd. and Motilal 

Oswal Financial Services Ltd. Jumped 33 – 

101% during the period. 

  Retail investors have also stepped 

up their participation in the equity market. 

Retail turnover has increased to about 57% 

of the average cash volumes on the 

exchanges in the first quarter FY21, 

according to brokerage firm Motilal Oswal 

Financial Services. the reasons behind 

small investors' rise - lots of free time 

thanks to the pandemic, zero to low 

commissions, addictive and gamified 

apps, enticing volatility, retail investors 

have become a driving force behind many 

individual stocks and maybe even the 

market as a whole. 

What are the Determinants of retail 

participation?  

 Retail participation can be viewed 

across two dimensions, namely ‘breadth’, 

and ‘depth’.  With respect to breadth of 

participation, standard economic theory 

argues that investors decide whether to 

invest in the stock market based on market 

returns, relative to returns on the risk-free 

assets, stock-market volatility and 

individual risk aversion. In a world of 

rational economic actors, perfect 

information, and the ability to easily 

invest and move between assets, no other 

factors should impact the individual 

choice to invest in stocks. Moreover, the 

theory predicts that every individual 

should invest a portion of their wealth in a 

perfectly diversified portfolio of stocks.  

 With respect to the depth of trading 

activity (or how much existing market 

participants trade) economic theory 

predicts that, after choosing to invest in 

stocks, individuals might trade to 

rebalance their portfolios. As individuals 

invest an optimal amount in a fully 

diversified portfolio, price fluctuations 
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may cause changes in those portfolios, 

which individuals then offset by trading to 

rebalance the portfolio. Empirically, 

research finds that retail participants 

offset slightly more than half of their 

passive portfolio changes by actively 

trading.  

 These are the factor may deter 

individuals from investing: 

 higher transaction costs 

 the possibility of rare but overly 

disruptive ‘disastrous events 

 lack of awareness about the market 

and associated investment 

opportunities 

 volatile labour income and associated 

unwillingness to expose themselves 

to additional risk. 

 Mobile-based trading is largely 

done by retail investors who don’t rely on 

sophisticated trading models or 

algorithms. Brokers have been chasing 

this category of investors, particularly 

from smaller cities. Upstox, a discount 

brokerage operated by RKSV Securities 

India Pvt., now has more than 1 million 

users and aims to double the count by 

December. Over the last year, Upstox has 

on-boarded a large number of digitally 

savvy traders from non-metro cities. Over 

80% of the total customer base acquired by 

the company is from tier-2 and tier-3 cities 

like Patna, Jaipur, Guntur, Nasik, Kannur, 

and Tiruvallur. among others. Currently, 

almost 75% of the total customer base is 

below the age of 35. NSE has 1.22 crore 

active clients of all stockbrokers combined 

as on June 30. Zerodha is the largest 

accounting for 15.9% clients, followed by 

ICICI Securities and RKSV Securities. 

 However, the presence of retail 

investors can also have a negative impact 

on market quality. Some academics 

believe retail investors are ‘noise traders’, 

whose systematic and correlated trading 

activity has an effect on stock Other 

research finds retail trading increases 

price volatility. 

 Small investors don’t always 

choose well, they often fail to judge right 

and tend to hold on to stocks that do 

badly. Behavioral finance helps explain 

the conduct of small investors. One 

important reason for the 

underperformance is the disposition 

effect. It is the tendency to sell stocks of 

which prices have risen since the time of 

purchase. Such stocks may have the 

potential to grow further, but investors 

book early profits. In other words, 

investors tend to sell the winners and hold 

on to the losers. Overconfidence is the 

other reason why small investors fail, it 

makes investors believe they are superior 

in identifying strong stocks and have a 

better market timing ability. Such beliefs 

lead to a high turnover, high transaction 

costs and thereby to poor performance. 

 Retail investors should not invest 

excessively in equities if they are not 

willing to give adequate time to the 

economy for a turnaround. they might 

risk their money if they are investing 

with an expectation for quick returns 
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since it is highly uncertain how long will 

this pandemic takes to subside and the 

 economies to recover. 

 

 

 

 

 

 

 

 

  

Brain Bulb Facts 

 Berkshire Hathaway Inc. is an American Multinational 

Conglomerate that is headquartered in Nebraska, United States. 

The company is the third-largest public company in the world and 

the largest financial services company by revenue in the world. Ace 

investor Warren Buffett who serves as the Chairman and is 

supported by another investor Charlie Munger who is the vice-

chairman manages the company. On February 1, 2019, the 

company’s share is sold for $313,350.00, making it one of the 

costliest scrips in the world. This is because the company has never 

had a stock split and has not paid dividends except for once. The 

company’s stock crossed $100,000 for the first time on October 23, 

2006. 
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Qualified Institutional Placements (QIP) 

 

QIP (Qualified Institutional Placem-ents) 

allows Indian listed companies to raise 

capital from domestic markets without 

any pre-issue filings to market regulators.  

 QIP was established by SEBI 

(Securities and Exchange Board of India) 

in 2006 primarily to encourage Indian 

companies to use domestic capital over 

foreign capital for expanding their 

operation as there are easy regulatory 

environments if we compared to India and 

there is easy availability of money in those 

jurisdictions.  

 Before QIP was introduced Indian 

companies had to take follow on Public 

offer (FPO) route to raise domestic 

funding via American Depository receipts 

(ADRs), global depository receipts 

(GDRs). Global depositary receipts reduce 

(GDRs) etc. QIP significantly reduces the 

time required to raise funds faster than 

issuing a follow-on public offer (FPO). 

 Only the companies listed on the 

stock exchange are allowed to raise capital 

through a QIP. There is a restriction on the 

number of allottees and the allottees must 

not be related to the promoter. 

Advantages for the issuing company: 

 Speed: The main advantage of raising 

money via the QIB route such that 

SEBI that put the regulatory oversight 

on this is far more relaxed when 

money is raised via the QIP route. 

Whenever SEBI dealing officer is 

included as in the case when a 

company does an IPO, FPO or rights 

issue, there is no waiting for 

document approval. The time taken 

by the process is very precise and gets 

easily completed in 4-5 days, 

provided of course that the issuer 

company manages to get willing QIBs 

buyers. 

 Cost efficiency: IPO/Rights/FPO are 

something that requires hefty sums of 

money. A huge body of bankers, 

audit officers, legal officers have to be 

involved and the final verification 

can take 4-5 months at least. 

Moreover, the fees payable at the 

exchange are very less in the case of a 

QIP. 

Regulations Involved 

 Only a specified section of people 

called Qualified Institution Buyers (QIBs) 

are allowed to participate in the fund-

raising exercise. These are generally 

institutional investors who have expertise 

in financial markets and require less 

regulatory protection than 

unsophisticated investors. 

 SEBI has been constituted for 

protecting the interests of small retail 

investors who are not having a large team 

of professional analysts at their disposal 

for conducting analysis and due diligence. 
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SEBI does not interfere in the sale of 

securities made to large institutional 

investors given that they are unlikely to be 

misled into buying non-investment grade 

securities. 

The type of investors who qualify as 

QIBs: 

 Public financial institutions 

 Scheduled commercial banks 

 Mutual Funds  

 Foreign institutional investor 

registered with SEBI 

 Multilateral and bilateral 

development financial institutions 

 Venture Capital funds registered 

with SEBI 

 Investors registered with SEBI 

focusing on Foreign Venture Capital 

 State Industrial Development 

Corporations 

 IRDA 

 Provident Funds (with minimum 

corpus of Rs.25 Cr.) 

Usage of QIP  

 Recent are filling their War chests 

to face the barrage of bad loans expected 

to weigh down their balance sheets due to 

COVID-19. Many banks have chosen the 

QIP route to raise funds for this purpose. 

 Axis Bank raised 10,000 crores via 

QIP to improve its capital adequacy. 

HDFC also raised 10,000 crores via QIP 

and was subscribed by 326 institutional 

funds. ICICI bank raised 15,000 crores via 

QIP. The offer saw an over-subscription of 

about 2.5 times.  

 

 PNB plans to raise Rs 7,000 crore 

from QIP in December, credit growth to be 

less than 5%. The country's second-largest 

state-owned lender expects the credit 

growth to pick up slightly in the second 

half but it would be less than 5 percent for 

the entire fiscal. 

 

  By Bhavya Kapoor  

  PGDM (ABM) 2020-22 
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ESG Funds 

 

ESG investment generally means taking 

into consideration ESG factors 

(environmental empathy, social 

responsibility, and corporate govern-

ance), along with the financial factors 

while you are investing in a company.  

 Traditionally it has been more of 

financial factors that were considered 

while making an investment decision. But 

now all across the world, many investors 

are considering ESG factors. Previously 

one or all of these were considered but the 

process is getting a structured format in 

recent years. 

 

 

  

 

 

 

Why are ESG funds relevant for 

investors?  

 Either for small or large investors, 

risk emanating from investing in 

companies involved in businesses that 

affect the environment is more pertinent. 

The effect on the share prices is much 

higher compared to a decade back. All 

these somehow link to UN sustainable 

development goals, which are going to 

make the world a better place. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 Fund houses say that modern 

investors are re-evaluating traditional 

investment approaches and when they 

invest, they look at the impact it is having 

on the planet as a whole. This paradigm 

change is forcing corporations, investment 

companies, and asset managers to realize 

that investors are no longer worrisome 

only about returns. As a result, asset 

managers have swiftly started 

incorporating ESG factors into investment 

practices. 

Is India ready for ESG funds? 

Answer is “Yes” 

“Highlights” 

This paradigm change is forcing 

corporations, investment companies, 

and asset managers to realize that 

investors are no longer worrisome 

only about returns. As a result, asset 

managers have swiftly started 

incorporating ESG factors into 

investment practices. 

 

The recent measures such as 

switching to renewable energy, 

increasing green cover, better waste 

management, and pollution 

treatment are all ways in which are 

protecting the environment and 

creating a space for the future of ESG 

investments. 
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Government policy shifts on climate 

change:  

 Climate change has been a 

pertinent issue for major global 

investments such as global pension funds 

and sovereign funds. 

 The rise in average temperatures, 

reduced forest cover, major rivers getting 

polluted, and higher presence of 

pollutants in the air are all examples of 

ways we neglected the environment in the 

past few decades and it brought before us 

the pitfalls of global warming. 

 However, all is not over yet. The 

recent measures such as switching to 

renewable energy, increasing green cover, 

better waste management, and pollution 

treatment are all ways in which are 

protecting the environment and creating a 

space for the future of ESG investments. 

The rise of social media has forced firms 

to prevent controversies via better 

governance:  

 Corporate governance is all about 

integrity and honesty of the management. 

This aspect also has the potential to 

adversely impact investors’ wealth 

creation prospects in the long run. Market 

regulator SEBI has from time to time 

brought about regulations to be adhered 

to by listed entities. History has time and 

again shown that strict adherence to good 

policies results in sustainable growth. The 

tremendous rise in social media has 

helped the corporates, government as well  

 

as people to be well aware of the ever- 

changing policies within the system and 

forced the companies to prevent major 

controversies.  

Rise of millennials more conscious about 

pollution, plastic use, and social issues:  

 The current generation is very 

conscious that it is they who have to 

shoulder the burden of the consequences. 

They recognize, when it comes to 

investing, as a responsible citizen, one 

should evaluate our target companies not 

only based on financial parameters but 

also, based on certain non-financial 

parameters. For the non-financial 

parameters, ESG (Environment empathy, 

Social Responsibility, and corporate 

governance) can be considered as a good 

starting point. 

What about returns? 

 Even on the performance front, 

fund managers say globally ESG non -

compliant companies tend to perform 

poorly over the long term, due to issues 

such as a higher cost of capital, higher 

volatility due to controversies, labor 

strikes, accounting fraud, and other 

governance irregularities. ESG compliant 

companies gain in valuations, share 

prices. 

 The share of each of ESG depends 

on whether it is a service or manufacturing 

company. Poor governance in companies 

affects share prices. Companies have to 

shut down  
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when not complying with environmental 

norms.   

 

 

 

  

 

 

 

 

 

 

By Sigilipalli Ravi Kumar   

PGDM (ABM) 2020-22 

 

  

“Doing business in the best way is good for investors with better returns.” 

Brain Bulb Facts 

a) Do you know that the first sign of content marketing was found 

around 4200 B.C. in a cave painting? Scientists loosely 

interpreted the depiction as “6 ways a spear can save you from 

wild boar.”  Just wonder how they tracked conversions? 

b) So far, two diseases have successfully been eradicated: smallpox 

and rinderpest. 

c) The last naturally occurring case of smallpox was diagnosed in 

October 1977, and the last case of rinderpest was diagnosed in 

2001. 
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Startup Watch 

Bijak 

 
 

Founders: Nikhil Tripathi, Daya Rai, 

Jitender Bedwal, Mahesh Jakhotia, and 

Nukul Upadhye 

 

 

 

 

 

Year: 2019 

Headquarters: Gurgaon, India 

Innovative Idea:  

 Bijak mainly intend to solve the 

absence of responsibility in agricultural 

and farming practices and the gaps in data 

transmission. They created an access to 

accurate pricing, streamlined 

transportation facilities, which in turn 

improves profits from the produce. This 

empowers brokers, wholesalers, and food 

processors to keep a record of their 

financial exchanges. 

Vision & Mission:  

Bijak aims to bridge the information 

asymmetry and lack of accountability in 

agricultural commodities trading. 

Business model:  

 B2B marketplace for suppliers and 

buyers across India’s Agri value chain. 

Investors: RTP Global, Omidyar Network 

India, Indigram Labs, Omnivore, Sequoia, 

Better. 

Total Funding: USD 15M 

Specialties: Agriculture, B2B, techno-

logy, Fintech, and Agritech 

 

 

 

 

 

 

 Bijak is an online platform of B2B 

marketplace for trading agriculture 

commodities. It makes and allows 

producers i.e.,farmers to sell their produce 

at real-time prices to wholesalers and 

retailers. Bijak also provides working 

capital for producers & loans for buyers. 

Additionally, they also provide 

aggregated logistics services to eliminate 

wastage and avoid partial truck loads. 

Some of the other features which Bijak 
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does, includes digitizing transactions with 

an electronic book-keeping feature, 

individual rating system and advance 

payments.  

 Bijak is a trading platform for 

agricultural commodities that helps to 

bring suppliers and buyers together. Bijak 

aslo helps traders to rate & review the 

services, by allowing both buyers and 

sellers to make informed decisions. Bijak 

aims to make money through lending and 

logistics marketplaces. 

 Since launch, Bijak has expanded 

across 22 states, 400 regions, and 80+ 

commodities. 

Success stories 

ET Startup Awards 2020: Contenders for Top 

Innovator. 

Helping India Fight Corona-virus by 

Supplying Fruits, Vegetables & 

Foodgrains. 

 Bijak launches a nationwide 

campaign called “Together against 

COVID” to supply essential commodities 

to NGOs. It delivers bulk quantities of 

essential commodities in relatively quick 

time to any metropolitan city in India. Its 

supply chain is linked with agriculture 

traders and transporters and is not 

impacted due to the lockdown 

regulations. Bijak also has launched a web 

platform called (together.bijak.in) for 

charitable organizations to raise demands 

and suppliers (farmers, FPOs, or traders) 

to post the availability of stocks. Bijak 

bridges the supply-demand gap and also 

will match charitable organizations to 

suppliers. 

 

 

 

  

Brain Bulb Facts 

 Science day in Switzerland is dedicated to Ex-Indian 

President, Dr.APJ Abdul Kalam. The father of India's missile 

programme had visited Switzerland back in 2006. Upon his 

arrival, Switzerland declared May 26th as Science Day. 
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InCred 

InCred Financial Services Limited 

 
 

Founder: Bhupinder Singh 

 

Year: 2016 

Headquarters: Mumbai, Maharashtra 

Innovative Idea: It is a new-age financial 

services platform that leverages 

technology and data-science to make 

lending quick and easy. 

Vision: 

 To create a trustworthy, 

transparent and highest integrity financial 

institution that positively advances the 

socio-economic well-being of lower 

middle class to middle class Indian 

households while protecting the interests 

of all stakeholders 

Mission: 

 To be relentless in inculcating and 

nurturing a culture of continuous 

innovation and execution excellence by 

combining cutting edge technology, data 

science and deep financial domain 

expertise and delivering the best suited 

profitable products in the most dignified 

experiences for every customer 

InCred Brand Philosophy 

 To build our brand through 

affirmative experiences where every 

moment-of-truth for our stakeholder 

conveys and endorses our core values of 

high performance, ownership, continuous 

improvement and integrity. 

 

 

 

 

 

 

 

 

Business model: InCred’s business model 

is to be a user-friendly lender 

Investors: Paragon Partners 

Total Funding: $212.0Million 

Total Annual Revenue: $ < 1M  
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Type of Loans provided: 

 Personal loans 

 Educational loans 

 SME business loans 

 Two-wheeler loans 

Competitors: 

 The top 10 competitors in InCred's 

competitive set are Lendingkart, Aye 

Finance, IndiaLends, Indifi, Avanse, 

LoanTap,Capital Float, HDFC Credila, 

Qbera, Progcap. 

Incred is a Non-Banking Financial 

Company (NBFC) in India. InCred 

Management & Technology Services Pvt. 

Ltd., a subsidiary of InCred Financial 

Services Limited has acquired Qbera, a 

fintech platform, from Ant Creditex 

Technologies Pvt. Ltd., for an undisclosed 

amount, according to an official 

communiqué from the firm. 

 Incred main aim is to leverage 

technology to drive analytics and risk 

management capabilities. 

Future: 

 Global investment firm KKR is 

looking to merge its non-banking finance 

company– KKR India Financial Services 

with MSME and retail-focused NBFC 

startup InCred Finance along with capital 

infusion in latter. 

 

 

 

 

 

 

 InCred is looking to acquire 76% 

equity stake in Earnest Innovation 

Partners (EIP), a company founded by 

Devesh Kumar, former country head of 

Singapore-based CGS-CIMB. The 

transaction will help InCred expand its 

footprint in the wealth management and 

institutional broking industry and become 

a full-service player.  
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Quiz Matters 

 

1. Which state government launched Krushak Assistance for Livelihood and Income 

Augmentation (KALIA) scheme that will provide financially, livelihood, 

cultivation support along with insurances to the farmers? 

a) Jharkhand  

b) Madhya Pradesh 

c) Odisha  

d) Chhattisgarh 

 

2. What is the tenure of the RBI governor? 

a) 3 Years 

b) 4 Years 

c) 5 Years 

d) 6 Years 

 

3. Which bank launched a service called “i - lead” (Inspiring Lead 2.0) recently? 

a) Indian Bank  

b) Bank of Baroda  

c) Canara Bank  

d) State Bank of India 

 

4. ______________ is the marketing of products that are presumed to be 

environmentally safe. 

a) Green Marketing  

b) Bench Marketing  

c) Direct Marketing  

d) Mass Marketing 

 

5. Government aims to gradually increase the public health expenditure to what 

percent of Gross Domestic Product by 2025? 

a) 3.5% 

b) 1.5% 

c) 2.5% 

d) 4.5% 
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6. Who is to lead the Indian delegation to the 50th World Economic Forum meeting, 

to be held at Davos? 

a) PM Narendra Modi 

b) Nirmala Sitharaman 

c) Rajnath Singh  

d) Piyush Goyal 

 

7. Which two states are integrated under One Nation One Ration Card Scheme on 1st 

October 2020? 

a) Jharkhand & Arunachal Pradesh 

b) Goa & Gujarat 

c) Telangana & Mizoram 

d) Tamil Nadu & Arunachal Pradesh 

 

8. Total how many States/UTs are now seamlessly connected with each other under One 

Nation One Ration Card Scheme? 

a) 28 

b) 29 

c) 26 

d) 25 

 

9. Hyundai Motor India Limited partnered with which bank to offer industry 1st 

online auto retail financing on its end-to-end online automotive retail platform, 

'Click to Buy' to the customers? 

a) HDFC Bank  

b) Axis Bank  

c) DCB Bank 

d) Federal Bank    

 

10. Which is the 1st bank in India to become a Financial information Provider (FIP) 

under the new Account Aggregator (AA) framework of the Reserve Bank of India 

(RBI)? 

a) HDFC Bank  

b) IndusInd Bank 

c) Yes Bank 

d) RBL Bank 
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11. ___________ is a risk management technique that mixes a wide variety of 

investments within a portfolio 

a) Dissolution  

b) Diversification  

c) Investment  

d) Disinvestment 

 

  

ANSWERS 

1.Odisha 

2.3 Years 

3.Canara Bank 

4.Green Marketing  

5.2.5% 

6.Piyush Goyal 

7.Tamil Nadu and Arunachal Pradesh 

8.28 

9.HDFC Bank  

10.IndusInd Bank 

11.Diversification 
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Agri Scan 

 

October 1: 

India posts current account surplus of $19.8 bn as trade deficit narrows 

https://www.business-standard.com/article/economy-policy/india-posts-current-account-

surplus-of-19-8-bn-as-trade-deficit-narrows-120093000740_1.html 

 

October 2: 

RBI approves appointment of CoD to run Dhanlaxmi Bank till appointment of CEO 

https://m.economictimes.com/industry/banking/finance/banking/rbi-approves-

appointment-of-cod-to-run-dhanlaxmi-bank-till-appointment-of-

ceo/articleshow/78439258.cms 

 

October 3: 

Kotak Bank registers Rs 170 crore fraud case against Cox & Kings 

https://m.economictimes.com/industry/banking/finance/banking/kotak-bank-registers-rs-

170-crore-fraud-case-against-cox-kings/articleshow/78456405.cms 

 

October 4: 

Regional rural banks incur net loss of Rs 2,206 crore in FY20, NABARD data reveals 

https://www.business-standard.com/article/finance/regional-rural-banks-incur-net-loss-of-

rs-2-206-crore-in-fy20-nabard-120100400209_1.html 

 

October 5: 

Gujarat to get country’s first two Organic Spices Seed parks 

https://www.thehindubusinessline.com/economy/agri-business/gujarat-to-get-countrys-

first-two-organic-spices-seed-parks/article32775716.ece 
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October 6: 

FM launches Indian Bank’s business mentoring programme for MSMEs 

https://www.thehindubusinessline.com/money-and-banking/fm-launches-indian-banks-

business-mentoring-programme-for-msmes/article32784392.ece 

 

October 7: 

Amazon sends legal notice to Future Group for deal with Reliance Retail 

https://www.thehindubusinessline.com/companies/amazon-sends-legal-notice-to-future-

group-for-deal-with-reliance-retail/article32796147.ece 

 

October 8:  

Uday Shankar to step down as Star & Disney India Chairman 

https://www.thehindubusinessline.com/companies/uday-shankar-to-step-down-as-star-

disney-india-chairman/article32800167.ece 

 

October 9:  

India leads decline in global black tea output:  

https://www.thehindubusinessline.com/economy/agri-business/india-leads-decline-in-

global-black-tea-output/article32814135.ece 

 

September 10:  

Agri-commodities exports rise 43.4% in April-September: Government: 

https://www.thehindubusinessline.com/economy/agri-business/agri-commodities-exports-

rise-434-per-cent-in-april-september-government/article32821111.ece 

 

October 11:  

Invited again by Centre for talks on agriculture laws on October 14: Punjab farmer bodies 

https://www.newindianexpress.com/nation/2020/oct/11/invited-again-by-centre-for-talks-

on-agriculturelaws-on-october-14-punjab-farmer-bodies-2208872.html 
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October 12: 

Cold storage capacity set to double by 2023, says CBRE 

https://www.thehindubusinessline.com/news/cold-storage-capacity-set-to-double-by-

2023-says-cbre/article32832878.ece 

 

October 13: 

Exotic dragon fruit gets added to Anantapur basket 

https://www.thehindu.com/news/national/andhra-pradesh/exotic-dragon-fruit-gets-

added-to-anantapur-basket/article32838364.ece 

 

October 14: 

Depleting balance in rupee rial account chokes export of basmati rice, tea to Iran 

https://www.thehindubusinessline.com/economy/agri-business/depleting-balance-in-

rupee-rial-account-chokes-export-of-basmati-rice-tea-to-iran/article32856455.ece 

 

October 15: 

Kisan rail govt extends 50 freight subsidy on notified fruits and vegetables 

https://www.thehindubusinessline.com/economy/logistics/kisan-rail-govt-extends-50-

freight-subsidy-on-notified-fruits-and-vegetables/article32862085.ece 

 

October 16: 

Modi govts agriculture reforms could help turn-India into food export powerhouse 

https://www.deccanherald.com/national/modi-govts-agriculture-reforms-could-help-turn-

india-into-food-export-powerhouse-902591.html 

 

October 17:  

Accelerate India-Myanmar economic ties with people at the centre stage 

https://economictimes.indiatimes.com/news/economy/foreign-trade/view-accelerate-india-

myanmar-economic-ties-with-people-at-the-centre-stage/articleshow/78720025.cms 
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October 18:  

Gold imports down 57% to USD 6.8 billion in H1 FY21 

https://economictimes.indiatimes.com/news/economy/foreign-trade/gold-imports-down-

57-to-usd-6-8-billion-in-h1-fy21/articleshow/78728934.cms 

 

October 19:  

Banks must modernise underlying architecture to gain true cloud advantage: Ravi Jain 

https://economictimes.indiatimes.com/news/economy/finance/banks-must-modernise-

underlying-architecture-to-gain-true-cloud-advantage-vishwanath-

ramaswamy/articleshow/78741917.cm 

 

October 20:  

Industries smile with rising export orders, but power woes snap the joy 

https://economictimes.indiatimes.com/news/economy/foreign-trade/industries-smile-with-

rising-export-orders-but-power-woes-snap-the-joy/articleshow/78762134.cms 

 

October 21:  

India see recovery in overall export of oil meals during H1 

https://www.thehindubusinessline.com/economy/agri-business/india-sees-recovery-in-

overall-export-of-oilmeals-during-h1/article32911113.ece  

 

October 22:  

FSSAI initiates pan- India Khoa quality survey 

https://www.thehindubusinessline.com/economy/agri-business/fssai-initiates-pan-india-

khoa-quality-survey/article32920724.ece  

 

October 23:  

Imported markets try to conquer market taste buds, pungency keeps Desi varieties ahead 
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https://www.thehindubusinessline.com/economy/agri-business/imported-onions-try-to-

conquer-market-taste-buds-pungency-keeps-desi-varieties-ahead/article32927068.ece  

 

October 24:  

Punjab's New Farm Laws: High on Rhetoric, Short on Ideas? 

https://m.thewire.in/article/agriculture/punjabs-new-farm-laws-high-on-rhetoric-short-on-

ideas 

 

October 26:  

Onion price falls due to govt action against hoarding 

https://www.thehindubusinessline.com/economy/agri-business/onion-price-falls-due-to-

govt-action-against-hoarding/article32940468.ece  

 

October 27:  

Global foreign direct investment halved in first six months of 2020: UN 

https://www.deccanherald.com/amp/business/business-news/global-foreign-direct-

investment-halved-in-first-six-months-of-2020-un-

907603.html?utm_campaign=fullarticle&utm_medium=referral&utm_source=inshorts  

 

October 28:  

Kerala becomes first state in the country to fix floor price for vegetables, rates to be 

effective from Nov 1 

https://www.timesnownews.com/amp/business-economy/economy/article/kerala-govt-

fixes-floor-price-for-16-vegetables-rates-to-be-effective-from-

nov/673425?utm_campaign=fullarticle&utm_medium=referral&utm_source=inshorts  

China bought nearly 30% of Indian steel exports in April-Sept - data 

https://in.mobile.reuters.com/article/amp/idINKBN27D1TT?utm_campaign=fullarticle&ut

m_medium=referral&utm_source=inshorts  
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October 29: 

Export of onion seeds banned 

https://www.thehindubusinessline.com/economy/agri-business/export-of-onion-seeds-

banned/article32975090.ece 

 

October 30: 

Hike in ethanol prices will be positive for sugar industry: Icra 

https://www.livemint.com/industry/agriculture/hike-in-ethanol-prices-will-be-positive-

for-sugar-industry-icra-11604063543633.html 
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